TEMPO Launches Interactive Scripted Series CHOICES - Roots, Reality, Culture
A Series to Educate and Empower Young People Regarding Sexual Health, and HIV/AIDS Awareness
& Prevention in Partnership with Population Services International (PSI), MTV Staying Alive, and
UNICEF

Rising rates of HIV infections amongst Caribbean youth, spurred TEMPO, PSI, MTV Staying Alive and
UNICEF to launch a new interactive drama titled Choices - Roots, Reality, Culture to air on Tempo
beginning June 21, 2007. Part of Tempo's One Love pro-social initiative, Choices - Roots, Reality,
Culture, is a ground breaking interactive scripted series of shorts. The scripted project takes viewers into
the world of a group of young people who meet at Trinidad Carnival and become fast friends during a pure
Caribbean adventure. As their stories unfold, characters traverse issues surrounding sexual health,
pregnancy, impaired decision-making due to alcohol Consumption , HIV/AIDS testing, trust, and peer
pressure. At the conclusion of each episode the audience will have the opportunity to vote to decide on the
choices faced by an individual character. Choices will be complimented by a weekly online blog and
articles written by an advisory panel of youth health experts, artists, educators, and HIVV/AIDS awareness
and prevention experts.

TEMPO is pleased to have worked with a diverse array of Caribbean talent in the production of CHOICES:
Roots, Reality, Culture. Jamaica's screen star and artist Cherine Anderson; Trinidad actor/artist Arnold
Goindhoo, model Angel Ross; and St Vincent actor/artist, Bernard John have all lent their talent to this
project. The series will air on TEMPO and online via TEMPO's broadband player moretempotv.com.
Through partnerships with MTV Staying Alive and UNICEF the series will go on to air on other MTVN
properties including www.staying-alive.org, and serve as a format for other Staying Alive productions.

The series will be made available rights free and at no cost for broadcasters, around the globe.

CHOICES: Roots, Reality, Culture was conceptualized in partnership by TEMPO and Population Services
International (PSI) Caribbean. "Like our Badness Outta Style Campaign that confronts the rising rate of
violence in the region and encourages positive resolution to disputes, our CHOICES campaign seeks to
encourage thoughtful decision-making regarding our sexual health. Tempo is committed through our One
Love Pro-Social campaign to always being part of the solution and to battling all vices that may threaten
our way of life. In the spirit of One Love, we are excited to partner with PSI in this common objective to
educate and inform Caribbean people towards the best CHOICES," said Frederick A. Morton, jr., Founder,
SVP & General Manager of Tempo ("Mr. Tempo™).

"PSl is thrilled to be partnering with TEMPO in this first of its kind series designed to raise the bar on
HIV/AIDS awareness communication in the Caribbean. TEMPO has been an ideal partner in keeping with
PSI's focus of “speaking with” and not “down to” Caribbean youth in novel ways that young people can
relate to. This is part of our umbrella campaign Got it? Get it, which seeks to break down the taboos



associated with condoms and stigma and discrimination. It is hoped that the relationship between TEMPO
and PSI will "grow from strength to strength" and we look forward to working together on future
initiatives", said Ms. Pamela Faura, Regional Director for PSI in the Caribbean.

Audience members are encouraged to vote and comment on the series at choices.gottempo.com. Voting
will also be registered via mobile phones via shortcode 7425 pan-regionally and 444-7425 in Jamaica only.
It is hoped that this diverse partnership will be a success in influencing healthy and safe sexual practices
among our Caribbean youth. For further information tune in to Tempo Channel 15 or log on to
choices.gottempo.com. The series was launched on Thursday 21st June and will air for the next 10 weeks.

Facts about HIVV/AIDS in the Caribbean:

* 250,000 persons in the Caribbean are currently living with HIV.

*  With an average HIV prevalence of 1.2%, the Caribbean is the region of the world with the second
highest prevalence after Sub-Saharan Africa.

* In 2006 alone, 27,000 individuals living in the Caribbean acquired HIV.

*  In some countries in the Caribbean the number of female adolescents between the ages of 15-19
living with HIV/AIDS has been found to be two to six times higher than the number of adolescent males of
the same age group.

*  The vulnerability of young women to HIV infection is well documented. In the Caribbean, young
women now comprise more than two-thirds (69%) of all young people living with HIV/AIDS.

About TEMPO

Envisioned by native son Frederick Morton Jr. and launched by Viacom, Inc.'s MTV Networks, TEMPO
brings the Caribbean vibe to Viacom's roster of popular and highly targeted cable networks which includes
MTYV, Nickelodeon, Comedy Central, BET, and Spike TV, by representing every island in all its glory.
TEMPO brings to life all the richness and influence that the Caribbean has to offer. Connect with TEMPO
at gottempo.com. TEMPO is a registered trademark of MTV Networks, a unit of Viacom International

Inc. MTV Networks also operates and offers joint ventures, licensing agreements and syndication deals
whereby its programming can be seen worldwide.

About PSI

Population Services International (PSI), a non-profit organization founded in 1970, measurably improves
the health of poor and vulnerable people in over 60 countries around the developing world, principally
through social marketing of family planning and health products and services, and behavior change
communications. PSl's social marketing approach engages private sector resources and uses private sector
techniques to encourage healthy behavior and make markets work for the poor and for those at higher risk
for health-related illnesses. Recently selected by "Fast Company" magazine and the Monitor Group as one
of the world's top social entrepreneurs, PSI combines creativity and ingenuity with business solutions to
address global health issues. In the Caribbean, PSI implements a regional social marketing program for the
prevention of HIV. www.psi.org

About MTV Staying Alive

Launched in 1988, Staying Alive is a multimedia global HIV and AIDS prevention campaign that
challenges stigma and discrimination associated with HIV and AIDS as well as empowers young people to
protect themselves from infection. The Emmy Award-Winning campaign consists of documentaries,
public service announcements, youth forums and web content. Staying Alive provides all of its television
programming rights-free and at no cost to 3rd party broadcasters globally to get crucial prevention
messages out to the widest possible audience. The Staying Alive campaign is a partnership between
MTVN Networks International, Kaiser Family Foundation, UNAIDS, UNFPA, UNICEF and other
partners. More information about Staying Alive can be found at www.stayingalive.org
<http://www.stayingalive.org/> .



http://www.stayingalive.org/

About UNICEF

UNICEF is the United Nations Children’s Fund. UNICEF’s mandate is to ensure that the principles and
rights set out in the Convention on the Rights of the Child are upheld and respected to offer opportunities
for the full development of all children and adolescents. UNICEF works to assure equality for those who
are discriminated against, girls and women in particular. UNICEF is one of the key UN organizations
committed to the global response to HIVV/AIDS on account of its strong history of cooperation with
governments, extensive field presence, recognized track record of helping the world fight infectious
disease, and its mandate to ensure the fulfillment of the rights of children and young people. UNICEF
works in 191 countries around the world.



