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Disclaimer

The views expressed in this report represent those of the authors, and not necessarily those of the
various organizations that supported the work.

This work is licensed under the Creative Commons Attribution Non-Commercial Share Alike 3.0
License. To view a copy of this licence, visit: http://creativecommons.org/licenses/by-ncsa/3.0/

You are free:
e To copy, distribute and transmit the work
e To adapt the work under the following conditions:

. Attribution. You must attribute the work in t

in any way that suggests that they endorse you or your use of the work.
* Non-commercial. You may not use this work, or the PEER brand for commercial purposes without
express permission of Options Consultancy Services.

e Share Alike. I f you alter, transfor m, or bui

only under the same or similar license to this one.

e For any reuse or distribution, you must make
best way to do this is with a link to the web page above.

e Any of the above conditions can bloldenai ved i f
e Nothing in this |icense impairs or restricts

The CARISMA Regional Studies Series

Between 2005 and 2008, CARISMA', a regional HIV & AIDS Prevention Programme using Social
Marketing, was implemented across 13 PANCAP countries and territories’. Over the first phase of
the CARISMA programme, numerous research studies were conducted by Social Marketing
Organisations involved in the programme. From in-depth ethnographic research to knowledge,
attitude and practices surveys, these studies represent a wealth of data that merit widespread
dissemination. Options, the Regional Consultant responsible for managing the programme on behalf
of PANCAP, has also conducted a programme of research drawing regional conclusions and
reflecting on findings. The CARISMA Regional Research Studies series has been published to ensure
that learning from the first phase of CARISMA programme is captured and shared with a wide
audience.

L CARISMA is a development programme of CARICOM - co-financed by the Federal Republic of Germany through the
German Development Bank (KfW) and the Canadian Development Agency (CIDA). Launched in March 2005, the project
supports condom social marketing programmes across the Caribbean.

2 Belize, the Dominican Republic, Jamaica, Haiti and the Eastern Caribbean islands of Antigua & Barbuda, Barbados,
Dominica, Grenada, St. Kitts & Nevis, St Maarten, St. Lucia, St. Vincent & the Grenadines and Trinidad & Tobago
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Acronyms and Abbreviations

BCC
CARISMA
CIDA
csw
DR
FoQus
HIV
KAPB
Kfw
PANCAP
PEER
PSI
SMO
TRaC

Behaviour Change Communication

Caribbean Social Marketing Programme for HIV & AIDS Prevention
Canadian International Development Agency
Commercial Sex Worker

Dominican Republic

Framework for Qualitative Research in Social Marketing
Human Immunodeficiency Virus

Knowledge, Attitudes, Practices and Behaviours (Survey)
KfW Bankengruppe

Pan Caribbean Partnership against HIV and AIDS
Participatory Ethnographic Evaluation and Research
Population Services International

Social Marketing Organisation

Tracking Results Continuously (PSI survey)
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Report Structure
This report consists of three main parts:

e Part One: Learning from the process of PEER. An evaluation of the use of PEER in social
marketing programmes across the Caribbean, and lessons learned for the future.

e Part Two: PEER for monitoring. Results from a PEER study in the Dominican Republic which
aimed to monitor changes in social narratives over time, followed by a discussion of the
usefulness of PEER as a monitoring tool.

e Part Three: Regional comparisons. Discussion of key findings and themes emerging from the
PEER studies, including multiple concurrent sexual partners, issues of trust and condom use,
and women’s agency.




Part One: Learning from the Process of PEER

1.1 Introduction

This report captures learning derived from the use of Participatory Ethnographic Evaluation and
Research (PEER) with four social marketing organisations (SMOs) over the first phase of the
CARISMA programme. The work shows how rapid, innovative research methods can be used to
support SMOs in delivering more effective social marketing interventions, which better understand
their target communities, and can speak to them in ways that are relevant to their lives.

The report is unashamedly positive, reflecting the fact that those involved in the process universally
reported positive experiences. However, the report also makes clear that thus far, CARISMA has only
engaged in the first steps towards a new approach to evidence based social marketing. The way
forward will be to further streamline these approaches, and to deliver tools that can be scaled up
and rolled out across a range of partners, taking into account inevitable resource constraints.

1.2 PEER in the Caribbean Region

PEER is a qualitative research tool that generates rich narrative data on sensitive issues, including
those relating to sexual behaviour. During the CARISMA programme, five PEER studies were
conducted, to provide SMOs with a detailed and up to date understanding of their target audiences:

e Female sex workers in Haiti (2005)

e Men and women in the bateyes, Dominican Republic (2006)

e Young urban women in Jamaica (2007)

e Young urban women in Trinidad (2008)

e A monitoring study with young men in the bateyes, Dominican Republic® (2008)

In-depth understanding of target audiences is essential for developing social marketing programmes
that are needs-based and rooted in local contexts. Qualitative research can support programmes
across a range of activities, from adapting survey tools and interpreting quantitative data to
designing interventions and programmes.

One obstacle to using qualitative methods is that they often generate large quantities of data that
programmes cannot easily process. Over the life of CARISMA, processes were developed with
partners to help SMOs analyse, synthesise and present research findings, producing a series of short
and accessible outputs aimed at providing an evidence base for their programmatic decision making
(these processesarek nown as ‘*FoQus’ in PSI

PEER and FoQus have been designed to generate data rapidly, and to provide a way for programmes
to process and use these data. To both social marketers and researchers, it was clear that technical
reports alone do not adequately support programmes in making practical use of data. Techniques to
allow programmers to interact directly with the data and with members of the target group were
required. FoQus is an immersive process, producing quick, accessible and useful results through a
facilitated workshop process.

*This study is discussed in detail in Study One, Part

4 FoQus, originally conceived by PSI Research in Washington s t aFradesvorkf fay Qualitative Research in Social
Ma r k e PSidiatigguish between FoQus on Concept Development (which focuses on behavioural determinants
highlighted in TRaC results) and FoQus on Segmentation (for target groups for whom there are no TRaC results). See
www.psi.org/research/FoQus.htm

Two,
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This report is based on an in-depth review of the five PEER studies referenced above, interviews with
staff from the four SMOs, and feedback from PEER consultants. The report examines the extent to
which PEER and FoQus delivered actionable results for SMOs, and how the process of using
ethnographic data to inform behaviour change communications and other social marketing
interventions could be improved.

1.3 How SMOs have used PEER

This section examines how the SMOs used PEER data, and draws lessons to improve the future
design and implementation of such research. It considers whether PEER has been of optimal use to
the SMOs, and how PEER has complemented (or otherwise) other research undertaken by SMOs.

SMOs chose to use PEER in the Caribbean for a variety of reasons:

e Haiti: As formative research to plan programme activities. The SMO was starting a targeted
programme of work with sex workers, but had very limited data on this target audience,
including how the sex industry was configured, and how risk was perceived among sex workers.

e Dominican Republic: To design communications for a new campaign targeting the bateyes’. The
SMO had started to collect quantitative data, and found that some results did not accord with
their local experience of the bateyes. They wanted a qualitative study to build their
understanding of key issues around sexual networking and condom use.

e Trinidad: To design a pilot intervention programme working with a new target group (young
urban women involved in transactional sex). The SMO wanted to frame their intervention and
future quantitative work appropriately.

e Jamaica: The research was initially intended to help design mass media communications.
However, timing issues meant that PEER was conducted at the same time as design work. The
study has been influential in better understanding the target group, and has been used to
interpret and contextualise KAPB® findings.

> Bateyes were originally company towns for sugar plantation workers, typically populated by migrant Haitians or people of

Haitian descent. However with the decline of the sugar industry they are now characterised as settlements with poor

housing and few basic services.

* Knowl edge, Attitudes, Practices and Behaviours’' survey.




1.4 PEER as Formative Research

PEER is a useful tool for programmes who know very little about their target group. Before designing
a social marketing strategy, formative research is necessary to find out basic information, among
other things: who the target group are, how they see themselves, what they do, how they perceive
risk, what their current behaviour is, and how they access and understand information.

This was the context in which the first PEER study to use FoQus was conducted, among commercial
sex workers (CSWs) in Haiti. Results from a TRaC’ segmentation analysis® set the focus of the PEER
research. The analysis had revealed that self-efficacy of CSWs was a key determinant of consistent
condom use with trusted partners. The PEER study thus aimed to find out how self-efficacy
functioned as a behavioural determinant in this target group, and about the socioeconomic and
cultural context in which condom use decision-making takes place. The main findings of the study
are presented in Box 1.

Box 1. Key Findings: PEER in Haiti

e The study developed typologies of venues where sex is sold, for example:
0 TheKafé,a ‘ h i g hsafer brothél, @arsvilihg a more secure income
0 The Mackerel, a large room with small curtained cubicles, where women are less
able to enforce consistent condom use, and have poorer pay
0 Street based sex work: women are highly vulnerable and have limited ability to
negotiate condom use

e Detailed understanding of the social and economic context in which sex work takes place,
and how sex workers live their lives:
0 Routes of entry into sex work, e.g. to support a child without help of ¢ h i
father/family
0 Routes of exit from sex work, e.g. lookingtomen f or opportu
i fe’

e Better understanding of risk and trust, e.g. the role of current or ex-clients as trusted
partners, used for emotional and financial support, pleasure and longer term economic
gain. With these partners, sex workers discussed inconsistent condom use and low risk
perception, with condoms bringing unwelcome connotations of commerciality to what
may be a small circle of trusted partners.

o Understanding the detailed drivers and barriers to condom use, e.g. CSWs may see 15
clients a day and attempt consistent condom use, but alcohol and drugs often impair their
abilitytomai ntain a ‘no condom, no |l ove’' st

e The central role of condoms as a risk mitigation strategy, and the many barriers both in
terms of negotiating use and securing access, e.g. shortages during carnival time, and an
unpleasant smell distracting clients.

CSWs'’ pri me mo éffectiva indthoda to suppbrn tteir mhijdren, whilst
minimising risk of both infection and stigmatization if possible.

’ Tracking Results Continuously. This is a population-based sample survey used by PSI, as a tool for measuring levels,

trends, and determinants of behaviour to monitor, evaluate, and improve social marketing interventions. See
www.psi.org/research/TRac.htm

8 TRaC Segmentation Analysis is a technique used by PSI to identify potential determinants of behaviour. Survey

respondents are divided into those who currently practice a behaviour and those who do not. Various factors (e.g. age or
‘“living withinmeapyanecasal yesedondosee i f t heybelhierk.f er
If a factor differs statistically significantly between behavers and non-behavers, it is considered a likely determinant of
behaviour.

signi
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Using the FoQus process helped PSI Hai t i i dent. i
in their interventions and communications. They identified that a successful intervention would

need to be percei v etdmad, entrépierwiial, gmbitiots] cenvpetemt, ands t r e
self-rel i ant ' . Rat her than f oc u smsheafthgrelatethreessages,onond om i
the basis of PEER findings they decided to focus Condomania (the name of the intervention) around

apromi se that, ‘“the product s, skills and knowl edg
today, to secure your future, and wil|l be more
thanA2Ay3 AlG f2ySQ

The outputs of the study constituted an evidence base for the design of interventions for CSWs. The
findings helped programmers to:

e Target outreach activities

e Develop appropriate messages and materials

e Understand the real motivations and constraints faced by sex workers

PSI Haiti reported that Wt 99w NBIF ff & KSfLISR dz& (2 dzy RSNEROGF YR i
f AGAY 3 | Y RShagnanMledsof, Bounkry Mrector, PSI Haiti), and that they still regularly
refer back to the original reports and FoQus output.




1.5 PEER for Programme and Communications Design
1.5.1 PEER and FoQus

As well as producing formative research, PEER provides an evidence base for the design of social
marketing programmes and communications. Working with PSI Research and Metrics, the CARISMA
research team has experimented with a variety of analysis processes and research outputs to
improve the usefulness and accessibility of PEER and similar data for designing programmes and
communications.

This development process culminated in FoQus, a tool used to translate findings i nt o a C 0 My
description’ o f which ¢ thénaused) ® tdeveldpu mtogrenmme ectivities and
communications. A facilitator supports programmers to process qualitative data and develop a

profile of the target group and a positioning statement. The final output is referred to as the

‘C 0 n c. & @ititdins the following elements:

e The Archetype (profile of a typical person in the target group)

While stereotypesare often produced by outsiders, and are an inaccurate or exaggerated
representation of a group, the archetypeis a nuanced profile of a fictional individual from the target

group, whose characteristics are consistent with the findings from the research, and who is

developed by the target group. The archetype is thus not an outside construct, but is recognisable to

the target group, and is someone they would identify with. This can be verified by the target group

themselves as part of a participatory process.

e Current behavioural strategies

The archetype’s cur d¢fiatardst (elg.edndomise.ur i n t he area

e Beliefs to reinforce or promote, and beliefs to change

The ar c hefiefsytp eeinfsrce bre highlighted, because successful behaviour change
programmes and mar keting strat egiatossanbsréngthd, on pec
as well as identifying specific areas to change.

e Opportunities, Abilities and Motivation to process communications

Where, when and how the archetype can access and take notice of messages and other
communications, how inclined and able they are to do so, and which means will have the maximum

impact.

e Current perception of proposed behaviours to change

How the archetype currently sees the behaviour of interest.

e Marketing mix (product, price, promotion, place)

How the behaviour of interest could be marketed to best reach the archetype.

e Positioning statement

This statement encapsulates ideas from the rest of the Concept and demonstrates how the

archetype should perceive the campaign/intervention. It tells the archetype what the campaign will

doforthem( ‘'t he pramdsé@ow this compares to .tPHER curr e
has repeatedly shown why the promise of health( t el | i ng people to do somet

for tisha g@oaar motivator for behaviour change. This is particularly the case when behaviour
relates to social and sexual relationships, sexuality, and gender identity (i.e. where behaviour is
shaped by structural factors such as the social and economic context, and social norms). PEER allows




programmes to identify alternative promises to promote behaviour change. In the case of Trinidad,
the promise made to young women was about maintaining their socialrank through condom use, as
Yhaintaining rankvas a central motivating factor for young women in these communities.

PEER and FoQus were used in Trinidad to provide evidence for the design of a programme aiming to
address issues around transactional sex among young urban women. Box 2 summarises the main
findings of the PEER study.

Box 2. Key Findings: PEER in Trinidad

The study began by investigating the dynamics of young women in transactional cross-
generational relationships.

Data revealed that sexual relationships and financial benefits are intimately linked within all
relationships, even those defined primarily as romantic.

Since multiple concurrent partnerships® were commonplace among this population, the study
sought to understand how patterns of concurrent relationships are managed and maintained.

The young women saw money as the main motivator to form and maintain sexual relationships.
This was not necessarily due to basic economic survival needs, but rather due to equally
important social survival. To do this, women need to maintain their image, the financial costs of
which drive a perceived need for concurrent partners.

The level of control women had in relationships (including ability to use condoms with partners)
depended on the type of partner. While young women are often able to insist on condom use
with “outisiindte hmendbrm with * p-inpastremoagartner they I
spend the most time with).

Strategies of concurrency require a high degree of skilled management, which should not be
under-estimated. The cell-phone is central to juggling schedules with outside men and ensuring
that such relationships remain clandestine.

Women are largely unconcerned about HIV infection, particularly when compared to the two
greatest perceived risks, which are being LJdz0 £ AdOrf iee d¥ (cheated orf
Pregnancy prevention was identified as the main motivation for using condoms, when they are
used.

There is little evidence of consistent condom use. When condoms are used, it is usually with
outside men and at the beginning of the relationship. Condoms are sometimes reintroduced
into relationships with personals when
this regard, condom use is considered ¢
h o r @andgetting caught.

After data collection, FoQus was used to create a Conceptextracts of which are presented below.
There are two archetypes from Trinidad as the peer researchers came from two different and
socially distinct communities.

9 . .. . . .

Concurrency refers to an individual having two or more sexual partners over the same period of time.
10 . .r: . . . . . .

Outside men are classified as any man with whom the young woman is having a sexual relationship and who is not the
personal.




1.5.2 Archetype: Person Profiles

Jewel and Wendy are 19 and 22 years old (respectively). Jewel lives in Sea Lots and Wendy lives in
Point Fortin, Trinidad. Having “‘the |1 o0k
mai ntain their i mage. Mai nt ai ni n dothésmustbe tight, ¢
sexy, and branded, not fake. Looking good also means being well groomed — fresh hairstyles
(weaves) and painted nails —and being seen in nice, fast cars.

Jewel and Wendy live with their mother and either a stepfather or no male head of household. Both
women like to lime with guys, but limit their circle of female friends to avoid bacchanal (friction).
They hate women who look better than they do because they represent a threat and could jumbie

(try to stea) your man. Moneyisesse nt i al for mai ntaining ‘the
several men at the same time (concurrency). Having several partners is essential. Jewel and Wendy
are | i kely to each have a personal man w

important than anyone else) by giving them time, attention, and money. Having outside partners
keeps the money flowing and provides other benefits, like sexual satisfaction, attention, fun, and
excitement.

H o r ncheating dn a partnery inevitable, butt he ul ti mate insult i 9
thrown in your face. Both Jewel and Wendy take pride in their ability to manage their men and
prevent them from finding out about one another. Neither woman can live without her cell phone, a

toolessent i a l for her job, “jugglin’ men” . Bo
check their phone’'s history or identify h
other men.

Going out and being seen in the right places is important. While Jewel goes to passa passas, Wendy
|l i kes to | ime at Sting and The Edge (cl ul
guys who buy their drinks.

For Jewel, the way of getting “r an“kbadanndan
dealer) or to find a desirable man who lives outside of the community and bring him back. Wendy
gets “big up” in Point Fortin by having
lifestyle. Wendy worries about getting pregnant primarily because it will affect her look. She also
worries that she’ || di sappoint her parent
has one child, she doesn’t want any mor e.

Wendy would like to have a career and own her own business someday. While Jewel also has
aspirations for the future, the steps to achieving them are just too hard. Wendy and Jewel do not
foresee a day when they won’'t expect money




1.5.3
Perceptions to reinforce:

Beliefs to Reinforce and Beliefs to Change (selected examples)
Perceptions to change:

SeltEsteem and Image
Selfefficacy-L QY | O2lY@¥ (i fi
the game

Attitude - Maintaining your look is important
Belief- Your image isgur asset

Attitude - Pleasure is essential

Availability- | have the tools | need to manag
my trade (cell phone)

Self efficacy- | can manage many thing
including my men

Self efficacy- | have the skills to get what
want ¢ | hustle for what | want

Set-efficacy- | can make my outside men u
condoms

Selfefficacy- | can always find a way out (¢
a2YSOUKAY3a L R2y Qi 41
Locus of ControR KSy L & OKSR¢
in control

Belief- Run background checksyou have to
do your homework (researth

Belief- HIV testing establishes trust
Outcome expectations- Condoms protec
against unwanted pregnancy

SelfEsteem and Image

Attitude - L ¥ €& 2 dz
something wrong with you
Attitude - Having a man is essential to yo
image

Attitude - Money can make you feel special
Belief- Image is dependent upon having t
right look

Belief- Your rank is reliant upon having men
Seltefficacy-L Qf f R2 g KI GS g
money

Belief- Trust comes with time

Belief-/ 2y R2Ya | N3 F2NJ K
Attitude - I have nothing to lose (no savings,
future)

Belief- Condoms are a demotion

Belief-, 2dz dza S O2yR2Ya ¢
your partner

Belief- Only money and guns protect you
Locus of Control L 1 Qa Ay S@All
pregnant

Belief - Pregnancy is used to tie your m
down

R2y Qi K

1.5.4 Current Behavioural Strategies

Jewel and Wendy both have a®“ No money, noy oslexdonpal igdw
receive nothing in return. Wi th some ou
which is implemented inconsistently. Th
power to get wha't they want, especially
maxi mize the benefits they r eceienultpleTabke

and men, and they manage their time. They can always find a way to get out of an undesirable
or

situation by 1lying
have intercourse.
a new product).

Th

making up an excu
e y 'elpleasure viidh suggdsty theg aptey |




1.5.5 Opportunity, Motivation and Ability to Process Information/Messages
Opportunity

Cel | phones, text messaging |, internet
hubs, passa passas, fashion, music, invisible theatre, phone cards. Openings — pay days, Fridays,
Saturdays, when “prettin’ up for the wes-s

mothers about their children

Ability

Jewel and We n dof theadifferemt’ tgpes af wandords on the market (e.g.,
flavoured, studded) or the availability of lubricant, especially for rough or anal sex. Messages
should be short and written in the local dialect. The image and style of the campaign are
important — they should be visually strong. Messages must be sexy and suggestive. Emphasis
should be put on pleasure. A dual protection message is important — condoms prevent
pregnancy and sexually transmitted infections including HIV. The campaign must link with
their image. Condom packaging must be attractive and fit with their look. Condoms should be
viewed as a mainstream product.

Motivation

Jewel and Wendy are in denial about the need for consistent condom use with outside men.
There is no perceived benefit of using condoms with personals. Pregnancy is a more immediate
concern. For women with kids, concern ab

1.5.6 Current Perceptions of Condoms

There are no perceived gains in using condoms. Condoms interfere with pleasure — Jewel and
Wendy like their sex raw. Condoms can give you rashes. Condom use represents mistrust and a

demotion in the personal relationship (i
flings or outside partners only. Condoms can be used for pregnancy prevention, but often
aren’t. Wendy actually says that she “ha

1.5.7 Marketing mix

Product— consistent condom use with outside partners, premium condoms, condoms with
attributes like lubricant, colours, studs/ribs, with retardant (to prolong an erection)

Price(the price our consumer will pay by using the product) — pleasure, hassle / nuisance to
introduce, requires discipline, too late to introduce with current partners

Promotion—-Di sassoci ate condoms wimndpheserteaurnessets’
and image. Associate condoms with pregnancy prevention. Make them a
management tool. Condoms can enhance sexual pleasure.

Place¢ Sell condoms in hair salons, boutiques, bars, nightclubs, bathrooms, passa passa
vendors, city centre shops and pharmacies, hair product stores (for weaves), mom
and pop shops, parlour shops, City Gate and other transport hubs.

1.5.8 Positioning Statement

We want Jewel and Wendy to see consistent condom use with outside partners as a way to
protect their image and keep their rank; and as more beneficial than giving sex away too
easily.




1.5.9 How is the FoQus Concept produced?
The PEER/FoQus process was conducted in Trinidad as follows™:

Box 4: Overview of PEER and FoQus Process:

15 ordinary members of target group selected (peer researchers)
!
Trainingworkshop( 4 days) : developing interview pr omg
issues that peer researchers perceive to be important, practicing interviewing skills
!
Data collection (4 weeks): peer researchers interview 3 peers about 3 different themes, collecting
detailed narrative data, which is regularly fed back to supervisors
!
Principal researcher debriefs peer researchers, making detailed notes
!
Workshop with peer researchers to discuss findings, develop dramas illustrating key scenarios from the
data, and develop montages from magazine cuttings
!
Workshop with peer researchers and programmers: Peer researchers present dramas and montages,

and programmers ask questions. Peer researchers describe a typical person likethem( * t he ar
!

FoQus Workshop:Pr ogr amme st aff and principal resealt

and principal researcher’s notes) and reduc

the ‘Concept’

Peer researchers in Trinidad produced collages from magazine pictures to synthesise some of the
main research findings:

Fig 1. Photo montages from FoQus in Trinidad

" For more details on the methodology, contact peer@options.co.uk
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These visual outputs are an immediate and engaging way of sharing results, particularly with
creative agencies or marketers. Although in this instance the peer researchers made collages from
magazine pictures, s uch pictures rarely r efdrkancother doimteies
has shown that it is preferable to provide disposable cameras to peer researchers and ask them to
take pictures of everyday life in their communities. Authentic images are then available for creating
visual outputs.

Visual outputs and narrative data mean that PEER/FoQus help create communications that are
meaningful to the target audience. It is important that ‘hte | oo k' , |l angud
communications is authentic. The nuances and accessible detail in the Concept prompted one

real it

ge and

Trinidadian marketer to remark W¢ KA & A& NBFf & RKRYI I AVEI ORWISNIOIA i X 2
GKAA LINPFAEAYI AYTF2NNIGA2yS>S GKSe@ O2dAZ R NBlIffe& R
GKAAd YSiK2R2f 238 060SOlFdzaS (GKS O2YYSNODALIf 3Idzea oAt

In Trinidad, the PEER process did not stop after the workshops had finished. PSI saw PEER as
‘“opening the do ahis’target audienca Bircd thegPEERVstutlyhthey have had
extensive, ongoing engagement with peer researchers:

e The peer researchers are currently leading a pilot peer education intervention to look at issues
around multiple concurrent partnerships.

e The peer researchers developed their own performance indicators for the intervention, to
complement existing TRaC style indicators. They argued that it was unfeasible to expect women
to start using condoms with established trusted partners, and argued that a more realistic
behaviour change objective would be to measure how long condoms were used for with a new
partner.

Trinidad can be used as a model for what can be done with the PEER process. The peer researchers
represent an important resource for programmes, with many potential roles: as educators,
advocates, and working to pre-test materials (as they did in Jamaica), and even in monitoring
programmes (discussed further in Part 2). After participating in PEER, peer researchers are lay
experts in the issues they research, and usually develop an open and mutually respectful
relationship with programme staff.

Key aspects of the PEER/FoQus process that are different from typical qualitative research and which
have brought benefits to SMOs are:

e SMO staff work directly with the peer researchers to gain a better understanding of issues
around the behaviour of interest and its context, through drama, discussion, and visual media.
This shifts the balance of power from the SMOas‘ ex pert s’ to the p
experts.

e ItONRAY3IA (GKS WNBI € g 2 NI R®@ anZirfmedibté Snd \ivid MEh&etl
e In FoQus, programmers takea WK I Y R& 2 ytQ data hdhlysi® The &e immersed in the
reality of the data, and are forced to think about their strategy from the perspective of the

archetype.

e The final Concept is a clear and concise synthesis of the research which addresses the key issues
that programmers need to know about to design their programmes.
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e SMOs can readily share results (in particular, the Concept) with creative agencies, marketing
departments, and other stakeholders who need to understand the target audience.

Provided the correct staff are made available for the workshop sessions, experience has proven that
they are more engaged with the issues at stake, and feel a sense of ownership over the research.
Importantly, findings and implications are better understood by staff below senior management
level, who are subsequently more likely to use this evidence base in their work.

1.5.10 PEER without FoQus: a case study

PEER has also been used in CARISMA without FoQus. In the Dominican Republic, results fed into the
development of a soap opera, Amor de Bateyes, which was screened on TV and in community
settings. The soap opera took many key themes from the PEER findings (see box 3). Although FoQus
was not used, the research outputs were presented in such that they were easy to understand and
translate into action, includinga * me s s a g i rexgerptaaf tletaileknarrativendalta.
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Box 3. PEER in the Bateyes, Dominican Republic

The study highlighted the difference between normsof behaviour for men and women (stated
standards of accepted behaviour) and actualbehaviour. As everywhere in the world, the
standards which people agree on as normal and acceptable in the public sphere differ from
actual lived behaviour.

The picture is complex with two competing norms to which men aspire. These are expressed in

male identities of an hombre seridserious man) and a chulo(macho man). The hombre serioa

‘“respectabl e’ ma n canonticdily sipgowts hip familyt canerasts withwtheo

chulo,who is attractive to women and has many partners. Men aspire to be hombreserioin the
eyes of other men, and chuloin relation to women.

Normative standards of behaviour for women are that they must be seen to be faithful to one
partner. A respectable woman is a mujer de la caséwoman of the house): a faithful married
woman.

The study explained how these identities relate to lived behaviour. In reality, having multiple-
partners is the most common actual behaviour for both men and women. It is considered
essential by both men and women for a man to have many partners to prove his masculinity.
Women reinforce this behaviour, st a twitm g
only one partner .’

Similarly, it is accepted by men and women that men have more than one family. Multiple
families are a social resource for men. A man may have four to five regular partners and any
number of additional short-term sexual encounters.

Women consider it economically essential to have at least two to three partners for financial
support. No woman can be economically maintained by one man in the context of limited
sources of income, although these relationships must remain clandestine.

Crucially, HIV risk is perceived to be related to having many partners who are nontrusted
However, trust is not related to fidelity — a trusted partner may have other partners. Trust is
related to familiarity, emotion and financial commitment. A non-trusted partner is usually a
one-time encounter. A relationship may become trusted after a second or third encounter.

Modes of transmission of HIV are well understood, and AIDS cases are perceived to be
prevalent in the bateyes. Men and women attempt to manage this risk by only having sex with
trustedpartners (perceived as safe), and by using condoms with non-trusted partners, a
category largely reserved for ¥ 2 i K S NIXYdldSodshilis.S & Q

Thus condomsarei denti fi ed with non trusted part
Women will insist their partner use condoms with women of the street, but no woman defines
herself in those terms. Suggesting condom use implies suspicion on the part of the man and is
seen as an insult to the woman.

Health prevention messages which reinforce that condoms are used to protect a person from
HIV infection do not reinforce condom use. Rather, the health prevention messages appear to
stigmatise men and women who use condoms and ultimately serve to reinforce non-use.

13




1.6 PEER to Complement Quantitative Research
Another way in which PEER has proved useful to SMOs is in designing and interpreting their
quantitative surveys.

1.6.1 Designing quantitative research

In Trinidad, PEER results re-directed the focus of a planned TRaC survey from transactional sex to
concurrent multiple partners (as described in Box 2). The PEER process ensured that the quantitative
research was framed using the correct terminology and focussed on the right problem; rather than
focussing on what the programme had initially assumed to be the main behaviour of interest.

Terminology around sexual partners varies across the Caribbean region. At present, each of the
r e g i T@aQ Suveys uses different partner definitions™, but it is not clear whether or not these
definitions come from research with the target audience. In Jamaica, PEER provided a more accurate
definition of partner types for the second round of the KAPB survey in 2008. Box 4 highlights the
main partner types described by young urban women in Jamaica.

Box 4. Partner Types: PEER in Jamaica

Despite predominant social norms to the contrary, multiple concurrent relationships are an
accepted reality in many communities. Different partners were described as fulfilling various
emotional, economic and social needs. All these relationships have an important component of
exchange.

e Personal man: the primary partnership, he may or may not live with the woman.

e For many women, the baby-father is also their personal man. Women hope for, but often do
not receive, support from him.

e TheWo 2 2ikdananivith whom women use the promise of sex to gain money or gifts for
themselves and their family. They avoid actually having sex with him, though might
occasionally do so to maintain the relationship.

e Asugar daddy is an older man with money. Young women need to maintain good looks and
clothes to attract him. They have less control in this relationship: condom use is according to
his decision.

e The man pon the side is a regular partner outside the primary relationship and may be
primarily sexually motivated. The main rationale for condom use with him is to avoid not
knowing who has fathered a pregnancy.

Ideally, understanding from PEER and FoQus would lead to redesigning and improving quantitative
studies. In particular,

e The *‘beliefs to reinf oGneeptcoaldiktlp develapningieatorsts e ct i on

measure changes in beliefs and attitudes.

e The wording and comprehension of questions could be tested with peer researchers. It is
advisable to conduct rapid formative research to understand different partnerships among
target groups before designing survey tools.

However, in CARISMA 1, the SMOs were only able to use PEER to inform survey tools to a limited

extent. This was partly because PEER studies were mostly carried out after the initial quantitative

)

YE. g. In the Dominican Republic’s Commerci al Sex Worker
Haiti they used ‘Client, Love partner’
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surveys, and it is not desirable to change questions between survey rounds, as programmes need
comparable data over time. In addition, in one case, an SMO began to use PEER to develop survey
guestions, but was advised that they were straying too far from centralised protocols on survey
design. A consultant was called in to finalise the survey and did not refer to the PEER study, which
was perceived to be a lost opportunity by the SMO in question.

1.6.2 Interpreting quantitative research

PEER has also helped programmes interpret the results of quantitative surveys. In Jamaica, the 2008
KAPB showed an increasing prevalence of transactional sex. The PEER study had described young
women having multiple sexual partners, typically with an element of transaction in the relationship,
both to meet basic subsistence needs, and to allow them to participate in the competitive life of the
ghetto by accessing material goods and status. These findings led the authors of the KAPB results to
suggest that increasing levels of transactional sex and the high prevalence of multiple concurrent
relationships reported may be linked to increasing economic insecurity and rising costs of living in
Jamaica.

One of the main objectives of the Dominican Republic PEER study was to help explain some of the
perceived anomalies in their TRaC results. In the Dominican Republic bateyes TRaC, a high
proportion of women said that they had the ability to influence their husband to use condoms.
However, during discussions in the PEER study, it became clear that women actually had a high
degree of confidence in asking their husbands to use condoms with other partners-they did not ask
their husbands to use condoms with themselves. Therefore, this question in the TRaC may have
been misunderstood. In addition, the SMO thought that the proportion of people reporting using
condoms with regular partners seemed high, and they wanted PEER to triangulate their survey
results. PEER findings reflected the S M O coacerns, as there was overwhelming evidence that
condom use with regular and trusted partners was not the norm (this is discussed further in Part
Two of this report, PEER for Monitoring).

Wt 99w | YASSNBR Ylye 2F 2dzNJ |jdzSadAizya Ay GSNy
all say they are using condoms with trusted partners, in PEER it became clear that this was
unlikelytots G KS OF aSX

(Rosanna Saladin, former marketing manager, PSI Dominican Republic)

1.6.3 Contextualising determinants of behaviour

PEER can throw light on survey results in terms of understanding behavioural determinants. In TRaC

terminology, demographic, behavioural or attitudinal variables are considered as possible

behavioural determinants when they are positively and statistically significantly associated with the
behaviour of interest. Ho we v e ripfluencbbetaviour:‘thdye t e r mi n
may simply be associated witha behaviour or shape behaviour in an indirect way and through

complex mechanisms.

For instance, one TRaC report recommended that because being a Christian was associated with

having fewer sexual partners, the SMO should* support the church’ as a me
health. This is an overly deterministic and simplistic way of understanding behaviour: there are

numerous reasons why religiosity and reported sexual behaviour may be associated, and supporting

the church is unlikely to lead to behaviour change in any predictable or straight forward way.

While population-based surveys like TRaC test statistical associations to try to explain behavioural
determinants, PEER seeks to build a holistic picture of behaviour, to help us explore and
contextualise associations found in TRaC.
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1.6.4 Developing more detailed and sophisticated programme recommendations

The level of recommendations produced by quantitative surveysalonec an be r atimagr ‘“t hi
not provide the detail needed to design programmes. For example, survey conclusions often

recommend that programmes support determinants most strongly associated with people behaving

in the desired way. Among young people in Haiti, having supportive friends is associated with

condom use, so the TRaC report recommends that the programme encourages friends to be

supportive.

However, this recommendation raises many questions:

e What is ‘suppor tinithiseontdxt? i e nd’ behaviour

e What are the barriers to and opportunities for making this change?

e |s this even a feasible recommendation? For example, in Trinidad, peer researchers indicated
that promoting condom use with trusted partners was simply not a feasible objective, and the
PEER study gave insight into their internal rationale for this (see Box 2).

PEER and FoQus attempt to answer these sorts of question to take programme and communications
recommendations to a more sophisticated level. The process can therefore be used to help translate
guantitative findings into programmatic implications. However, so far, SMOs have typically not
referred to PEER studies in their TRaC reports and recommendations, and may require further
support in integrating the two sets of evidence.

In addition, although surveys may measure social norms and attitudes, they cannot reflect the

complexity of social, political and economic factors that influence behaviour, or issues such as social

identity and relationship dynamics. Recommendations from surveys tend to focus at the level of the

individual ( e .ingreasel ndi vi dual s’ s ki | | s,)prdexcludeedgcassion aft i ng C
upstream determinants of behaviour such as gender dynamics or poverty, which are highlighted in

PEER studies.

1.6.5 Integrating qualitative and quantitative research

SMOs need both qualitative and quantitative research to provide both depth and breadth of
understanding of the populations they work with. SMOs would benefit from greater integration of
population-based sample surveys with qualitative methods such as PEER. This would allow survey
guestions to be more nuanced and locally appropriate, and for PEER results to be grounded in a
guantitative context. For the two approaches to work together more effectively, two factors are
required: firstly, that the timing of qualitative and quantitative research is planned in advance such
that they inform each other in the desired direction, and secondly, that SMOs have the technical
capacity and support to help them understand how their qualitative research can inform their
guantitative research, and vice versa.

1.7 PEER to Disseminate Research

One final way in which PEER has proved significant in CARISMA is through its widespread appeal as a
form of research. The detail ed, ‘entienaof a wide f e’ na
audience. The PEER report in Jamaica has generated considerable national interest, in the National
AIDS Committee and other non governmental organisations. The work has been of interest to a
broader regional audience, including PANCAP™, who invited PSI to speak about their innovative
work based on PEER/FoQus at their 2008 AGM. PSI in Trinidad are now using PEER results to push

3 pan Caribbean Partnership Against HIV/AIDS
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forward a new regional agenda focussing on concurrency, as they feel it is an under-researched and
significant regional issue in terms of understanding drivers of the HIV epidemic.

1.8 Lessons Learned: Making PEER work better for SMOs

With SMOs working at full capacity, and often having limited human resources for research, the
further development of these approaches will have to demonstrate and improve their cost
effectiveness. There are significant opportunities to develop more rapid and streamlined approaches
to PEER/FoQus. For example:

e Building the capacity of SMOs to conduct social research, analyse findings and use findings in
their work by:

0 Further training SMOs and/or regional research organisations in conducting the PEER
training and data collection

0 Developing more detailed toolkits and workbooks (see appendix for an example of
FoQus workshop plans)

0 Providing an online support service (this would enable SMOs to reduce external
technical assistance and do more research in-house, with guidance available at key
stages such as developing interview prompts)

e Ensure the research timing is optimal in relation to other SMO activities (e.g. surveys or
communications design) and ensure qualitative and quantitative tools are sufficiently integrated.

e Further integrating tools developed under CARISMA with other approaches in development by
PSI Research and Metrics and others.
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Part Two: PEER for Monitoring

2.1 Introduction

Social marketing interventions are typically monitored using population sample surveys, which
guantitatively measure trends, including into reported behaviour changes over time. From these
data, programmes make inferences about how real behaviour may be changing, and whether this
change might be attributable to interventions. However, sample surveys give us little insight into
how social marketing impacts on the complex determinants and drivers of behaviour.

The PEER studies demonstrated the importance of understanding processes underlying risk
behaviour. It was a logical next step to use PEER to investigate changes in behaviour and
determinants of risk over time. In particular, PEER has proved valuable in highlighting the difference
bet ween publicly stated, ‘
studies highlighted the importance of multiple concurrent partners in understanding risk behaviours,
but this behaviour is known to be under-reported (particularly by women) in surveys. In the
Dominican Republic, PSI suspected that people were reporting normative behaviour in surveys
(particularly in relation to condom use), and sought to investigate whether this was indeed the case
through a qualitative study.

To address these questions, an adapted version of PEER was used in August 2008 with men living in
two bateyes' in the Dominican Republic (DR) in Santo Domingo (the area of the first PEER study in
2006). This was the first study to use PEER to monitor the effects of a behaviour change
communication (BCC) intervention in the Caribbean region. PEER was used among a small section of
the target population (men aged 16-25) to see if there were any changes in their narratives and
perceptions around key behaviours of interest to PSI: condom use and multiple sexual partners. The
focus of the monitoring study was on perceptions of condoms, as this was thought to be more likely
to have changed in the short term.

Two years after the first PEER study, there have been significant changes in perceptions of condoms
in this particular social network. The study also helped PSI interpret recent TRaC results, and
provided useful feedback on reactions to BCC. However, there was no evidence for change in norms
around multiple sexual partners. This report describes changes in narratives between the first and
second PEER studies, and presents methodological conclusions about the value of PEER or similar
methods as a monitoring tool.

2.2 Background: The Social Marketing Intervention

PSI has been working in the bateyes since 2005. As well as aiming to improve the availability of
affordable and high quality condoms in th
and showing VyeAsno,r aesoBap eopera set in th
national television and in community settings (e.g. church halls). The soap opera addresses issues
including multiple sexual partners, infidelity, condom use, HIV infection and testing, and coping with
HIV. PSI also produced and distributed posters for condom points of sale.

" The bateyes were Casabes and Estrellas.
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2.3 Method

In terms of the PEER process, the approach used was broadly similar to that described in Part One of
this report (Learning from the Process of PEER)™. Due to limitations in resources, the monitoring
exercise could only be conducted with a limited proportion of the target group. Younger men were
chosen, because attitudinal change was thought to be more likely to be detectable in this group™.

PEER Monitoring Process:

Nine ordinary members of target group selected as researchers (Men, median age 18)
!
Short training workshop (2 days): Using short interview schedule, interview skills.
!
Data collection (4 days): peer researchers interview peers, collect detailed narrative data, which is
fed back to PEER consultant
I
PEER consultant debriefs peer researchers, making detailed notes
!
Workshop with peer researchers to discuss findings, using structured data collection exercises for
specific research questions
l
Analysis Workshop: PEER consultant analyses qualitative data and compares key themes and
findings with data from the first PEER study

For the data analysis, the first PEER report was revisited and key findings were highlighted. The
narrative data fromthemoni t or i ng study was then coded accordi
framework, and differences and similarities between the two sets of results were highlighted.

2.4 Results: Comparing Findings
The following section compares and contrasts findings from the first PEER study and the monitoring
study; examining changes and continuity in attitudes and perceptions.

2.4.1 Social structure and constructions of gender

As might be expected over a relatively short time period, findings concerning social structure (e.g.
economic activities, residential and migration patterns) are very similar to the first PEER study. A
common pattern in batey communities - identified in the first PEER study and repeated in the
second - is men having children with more than one woman, who live in separate households. This
reflects the long-established matrifocal (mother-centred) family structure that has been
documented elsewhere in the Caribbean (e.g. in a seminal text by Smith, 1962"). In the bateyes, the
decline of thesugarindustry means t hat men’s economic rol e
men are unemployed or can only access temporary labour outside the bateyes). This means that
women cannot necessarily rely on one single man to provide economic support for the household.
Within this structure, women have a high degree of agency, and may manage multiple partners to
ensure that money flows into the household.

'> For further details on the methodology used, contact peer@options.co.uk

18 Of the nine peer researchers, 8 of were in their late teens (from 16) and early twenties, and one was aged 45. The peers
they interviewed had a wider spread of ages: they were largely in their 20s and 30s, with two in their 40s.

7 Smith, M G. 1962 West Indian Family Structure. University of Washington Press.
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In the Dominican Republic, batey communities are impoverished and lack infrastructure, secure
employment, righ t s and citizenship. Men' s and women
maintaining different households and relationships should be viewed in this context of economic
insecurity. Although the underlying social structure of batey communities has not changed over this
relatively short period, several peer researchers noted a worsening economic climate and linked this

to increasing violence in their community.

S

I n both PEER studies, men’ s perceived eédrdetmal was
casa’ ( wo ma n Howevertwhie mdn evantsaetristed woman at home, many talked
about the appeal of *‘mujeres de |l a call e’ (women

He likes all women because they all have the same thing down theree lpuefers mujer de
la casa because you can have more trust with tlgetime mujer de la calle are only for one
night or you have to pay.

My friend has had sex with all sorts of women but he prefers mujeres de la calle, all he has to
do is go out andypthem a drink and then he can have sex whenever he wants to.

The first PEER study (which included women) suggested that in terms of actual behaviour, women

occupy different rol es, a n d mupa de lascasavtile haginge ous | y
clandestine relationships with other men. The second PEER study confirmed these findings. While

there is a clear ideal of mujeres de la caskeing faithful, many men recognised that in reality not all

women conform to this. However, men rarely accept that their own wives or primary partners might

have other partners.

There are good reasons for both men and women wanting to maintain the illusion that trusted

partners do not pose a risk of HIV. Women who are known to have multiple sexual partners may be

ostracized if people start to speculate that they are HIV positive. The social construction of idealised

gender norms of women’s fidelity is necessary i
women in more than one household and where women may have to rely on additional partners to

support themselves and their children. While men are expected to have, and are valued for having,

multiple partners, women are not. Therefore, to maintain a degree of social harmony, the existence

of other partners is kept secret. Wo men who openly have more than on:¢
(prostitute).

This dynamic is described in detail in the first PEER report and data from the monitoring study reflect

the same norms around fidelity and numbers of sexual partners, and how these differ between men

and women. There is little evidence of any change in attitudes or behaviour in this area, apart from

the fact that in the second study, men r ecoghni s e d maeoomely) describiagth@wvn c y
women manipulate and manage their relationships with men to get what they want and need.

O/ 2yR2Y dzase6 RSLISYRa 2y (KS (8L 2F LISNBR2Y &:
2dzald Fyez2ys8sr K& R28ayQ( GNWAS AWeagsSsm. gaui OB
Fye2yS (KSusé aedhddm évap with®is witde only sex with his wife, he is too

old to be running around.

2.4.2 Constructions of sexuality and gender

The link between masculinity and securing multiple sexual partners was as strong in this study as it
was in the first PEER study. Men win admiration from their peers through sexual success and
multiple partners, and face humiliation if they fail. In particular, men fear public rejection by women
if they fail to perform sexually.
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Men like to be good in bed, gividggl G A& FF QliAz2zy (G2 62YSyx tlLadgay3
speak badly about them.

A man and woman were togetherK S g1 & 'y WK2YONB &ASNRA2Q wa SN
was very straight in bed but she was too experienced and wanted more. So she fivitehed
him.

Having money and access to other resources such as a car, clothes etc, was seen as helpful if not
vital in securing sexual relationships.

If a woman in the community wanted to have sex with me, | would always sayngser

no. Even if | as in a relationship. If | said no, | would get a name around here for being a
palomo (pigeon). It is very important to be successful with women, so | must spend a lot of
money on clothes and looking good.

Men like being with new womeqthat way they €el more masculine. Only 45% conform to
having only one woman. Some try to be faithful because they are afraid of getting diseases,
like AIDS.

Having multiple sexual partners was seen to be invigorating and healthy for men —they were said to

make men mo r e vital?’ and ‘“active’ . The data show
concurrency or having multiple partners and being healthy. In contrast to how the public health

discourse sees concurrency, young men actually think that concurrency keeps them healthy:

A man had a friend who worked for a rental car company so they used to go out as friends in
the car, having sexual relationships with many types of women, it kept him really active.
Then he stopped going out with this guy who had the car becausafispending too much
money, and so stopped having sgixe stayed at home feeling depressed.

2.4.3 Performance Enhancement

A new issue to emerge from this study (which had not been mentioned in the first PEER study, and
was unknown to PSI) was the use of performance enhancing ointments. The popularity of such
substances may have implications for the efficacy of condoms, or even provide opportunities for
future condom marketing (e.g. messages that ally themselves to the positive attributes ascribed to
these ointments).

Men like to use different types of ointments (sofua is the ointment that you put directly on
your penis, and anafranin, vengadul, and la pela are pills. And pedra ¢himeaning
Chinese stone, which is a cream). All of these make wbuwaléong time¢ 5 or 6 hours.
People are crazy for them around here.

A young man had sex with a woman and was using the special ointment from China (sofua).
'S ¢l & dzaAy3a AG a2 Yrye (GAYSa GKIG FAylLffe K.
he is not going to have sex with anyone until he can control himself.

The popularity of performance enhancing substanc
performance is a public issue, and if they fail to perform, men may be publicly humiliated. Men feel
they have to perform to satisfy their partner, as they recognise that women do not just want any
man — women want a man who can perform sexually. Men in this study certainly recognised
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relationships.

s sexual demands, bch womeh davecagencypirettleir so@ah y way s

Some men spoke about multiple sexual partners increasing the risk of HIV, but the dominant
perception towards these relationships has not changed since the first study: if a man has multiple
relationships, it is a sign of his success, it is good for his physical health, and it results in both
pleasure and enhanced social status.

| gAy3a &aSE 6AGK YlIyeé RAFFSNByYy(G 62YSy A& | 3N
have sex with you, because shéa y 20 FSStAy3 gStftX &2dz Oy 32
82dzNJ YySSRaX hiGKSNJ g2YSy GKAY]1l YSyYy [|INB | G4 C
soon as you sleep with the wrong person, someone who is infected, then everything turns
against you and youreputation is done.

There was no evidence of changes in attitudes to multiple partners between the first and second
PEER studies. Norms around multiple sexual partnerships and their association with gender identity
are deeply embedded and are reinforced by the economic necessity of securing resources from a
range of actors in the community. The recommendation from the first study that partner reduction
would require structural interventions beyond the realm of social marketing appears still valid.

2.4.4 Perceived changes in attitudes towards condoms

aSyQa LISNODSLIiAzya 2F O2yR2Ya

Narratives around condoms have shifted considerably since the first PEER study. There is a sense of
increasing acceptance and availability of condoms. Men talked about various NGOs working in
bateye communities, including Profamilia, Copresida, and PSI, who are said to hand out free
condoms regularly. The peer researchers said that things are changing with regard to condoms, that
there are more condoms around and they are easier to find. They stressed that condoms are very
important for preventing pregnancy, and easier to access than the pill. Parents are also said to be
more accepting of condoms: some were said to give their children condoms.

There is a big difference naypemle before used to live their life without any form of sexual
education, but now, with workshops and TV programmes, these have made a big difference
FYR LIS2LX SQa iGdAGdzZRSa KIF @S OKIFIy3aSR O2Y0AYS
community... people gettinsick and the stories around.

Condoms are less stigmatised. In the first PEER study condoms were universally perceived as being
directly linked to ill health. While there is still some evidence of this, the association appears to be
breaking down, at least among young men. Condom use among non-trusted partners is increasingly
normalised and said to be more common. This was perceived to be a significant social change by
peer researchers.

Even my Papi chulo [attractive/macho man] friend has seen a ehamgt to do with

workshops or anything, but when people are dying from AIDS that causes a change in
behaviour. People are starting to change. Papi chulo, when he is joking with his friends, says,

WL Y 32Ay3 (2 Fdz01 = ySaEKkS 2Ndz&FadzO NPARYYRS 2K/ ASY
FdzO1 +tFySaalsxs odzi dzasS | O2yR2Y 21KQ

| always use condoms outside of my hogsethe woman says no to using a condom, | tell
her no to sex, explaining that | already have a wife at home anyway.
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Non-trusted partnersincludeany one who i s unknown’ (which wusual
one’'s own bateye), wuoaesde lacalevwrhed df the soeet). doraloms |, or

are also said to be used with girlfriends one wishes to avoid getting pregnant, and young educated

girls who are studying.

If men know the girl, they know where she lives and where she has been, maybe they
g2dzf RyQili dzaS | O2yR2Y® hNJ YIeoS (KSe g2dz R dz
her pregnant the father of the girl will tell hita take care of her and the baby.

As in the first study, men reported that couples stop using condoms after having sex two or three
times or after two or three days of knowing each other. Trust is largely based on familiarity and
geographical proximity, and the journey from non-trusted to trusted partners is typically very short.
Perceptions of the degree of risk posed by a partner are based on gossip and hearsay, subjective
judgement of how many partners they have had, their reputation in the neighbourhood, and their
character, rather than objective measures of risk. However, there is recognition among some men
that ‘you cannot trust your own judgement'’', and

Shifting perceptions around condoms and pleasure

Compared with the first PEER study, condoms were less likely to be associated with reduced

pl easur e. Rat her , condoms were associated with
and ‘responsible L i k eawers wry few positite btaies briopginerts P EE R
reported about condoms.

aSyQa LISNOSLIiA2ya 2F 62YSYy 6K2 LINRPOARS O2yR2YA
A strong association between condoms and disease was found in the first PEER study, and some
associations between condoms and ill-health remain. The most striking example of this is illustrated

in the many stories about women luring men into a false sense of security by suggesting using a

condom they know to be damaged. Women were said to deliberately make holes in condoms in

order to become pregnant, or to deliberately infect the man with HIV. The consistent narrative in

these stories indicates a prevailing belief not to trusta 6 2 Y | §6€dém.

A woman who asks to use a condom probably is infected, or she must bglieve that he has HIV
CsoOSAGKSNI gl @& KS ¢g2dzf RyQi KI @S aSE ¢6AGK KSND |

This represents a different expression of a similar finding to the first PEER study, which described
how people believed that if an individual initiates condom use, it suggests they are infected with
HIV. Condoms are used in relationships that are perceived to be unsafe and unhealthy.

It makes sense that in this subsequent study, with condoms more available, narratives shift toward
the physical use of a condom rather than the more abstract suggestion of its use being stigmatised.
It is the woman initiating condom use with her condonwho is particularly distrusted.

aSyQa LISNOSLIWiA2ya 2F 62YSYy gK2 |al] (2 dzasS O2yR2Y
Although there was suspicion around women who suggest using their own condom, it seemed more

acceptable for women to ask men to use a condom than it was in the first PEER study. Men

expected, or at least were not surprised by, young women asking men to use condoms if the men

had not initiated it themselves. Peer researchers felt that both their own experiences, and the
experiences recounted in the PEER dat a, i ndicat
condom these days’. There was some acknowl edgen
condoms, for example, young, educated women, to protect themselves from pregnancy.
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aSyQa t SNOSLIJiAzya 2F 22YSyQa |iGAGdzZRSa G2 [/ 2yR2Y
The most significant change from the first PEER study is that men now believe that women think that

it is acceptable for men to use condoms with them. In the first PEER study, both men and women

thought that for a man to suggest condom use would be seen as offensive to the woman. There is

now evidence that women are beginning to link condoms with healthy or desirable behaviour.

Women ge men who use condoms as a man who is healthy, who takes care of himself, and
also who takes care of her and tries to protect her. Men see other men who use condom as
someone is healthy and trying to maintain his health. People no longer take it azilindns

as a symbol of netrust.

Women think that a man who uses a condom is great because he protects himself. Women
0StASPS GUKFGO Ad LINBYGSyda aaolySaa yR LINBIYL
but now they think it is normal and godadl use them. It has been happening in the last six or

seven years, the change. Before there was a lot of gonorrhoea and men wanted to use
condoms but women would take offence. But now they think it is a good thing. And it was

more difficult before to gethe condoms.

In contrast to the first study, there is some evidence of men accepting that women can ask their
trusted partners to use a condom.

I fFRe& YI1Sa S@Sy KSNJ KdzaolyR dzasS | O2yR2Y
know what he is up to.

Remaining stigma, mistrust and barriers to condom use

The new study indicates a clear shift in attitudes toward condoms over the two and a half years
between studies. There are indications that despite mixed feelings, attitudes are becoming more
positive. However, some of these changes are small and subtle. For example, resistance to women
suggesting condom use (as found in the first study) has transformed into resistance to women
providing a condom themselves. Significant barriers to consistent use remain, including negative
peer pressure, fears over efficacy of condoms (e.g. strength, irritation) and lack of self-efficacy to use
consistently.

2.4.5 HIV and Stigma

As in the first PEER study, widespread knowledge about the modes of transmission of HIV coexisted
with high levels of stigma towards people living with (or suspected to be living with) HIV. Data from
the new study similarly contained many
prevention, and stories of malicious infection by those living with the disease. As elsewhere, stigma
results in reported resistance to testing.

horror

2.4.6 Perceptions of Social Marketing and Other Interventions

Brand awareness and condom availability
This monitoring study did not look specifically at brand awareness or perceptions as this is covered
in some detail in TRaC surveys. However, some insights were gained.

Panté was the most widely discussed brand (with its distinctive yellow packaging) and was reported
to be the most easily available brand, owing to its availability in colmados (grocery shops that often
double as bars), unlike other brands which are only available in pharmacies. However, peer
researchers said that free condoms are increasingly and easily available, and are distributed on a
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largescal e in their community. This sort of activit
the availability of condoms (MAP*®), which measures coverage at a single point in time.

Communications

Al though this monitoriumg’'stexgpyswase Gmalktloenmumi ‘cad
highlight some perceptions around their deliver)
had seen at least one episode of Amor de Bateyesut many had only seen one or two episodes.

NGOs showings were reportedly hampered by power cuts. The soap opera was said to be

particularly popular with women, and men thought it was interesting, well-acted and realistic. The

data indicated an appreciation of seeing an accurate portrayal of life in the bateyes on the TV.

The data suggested very low awareness of posters intended for condom points of sale (this
corresponds to the recent MAP survey in the bateyes). People remarked that posters rapidly get
taken down or get wet from the rain, especially as many colmados have partially open walls.

2.4.7 Condom use with regular partners: Interpreting survey findings

Peer researchers were able to offer i nsights a
Following data collection and extensive exposure to the narrative data, peer researchers were

invited to try to explain the discrepancy between very low levels of reported condom use in trusted

partnerships expressed in the PEER data, and the results of the 2008 TRaC survey (in which 87% of

people report using a condom at last sex with their regular partner).

Their answers provide further evidence of the tendency for behavioural surveillance surveys to elicit

normative responses. These are responses which r
which is often significantly different from lived behaviour. Furthermore, researchers commented on
the pressure people in bateye communities feel t

to these types of questions, largely to protect the reputation of their own community:

- People would lie about this question because they feel pressure to answer the right way, they
R2y Qi |yasSNI FNRY G(GKSYaSt@gSao

- ¢KS® IINB FTNRIKGISYSR (KFG 2NRAFYyAalrdAz2ya | NB
alwaysuse condoms they might have AIDS

- The bateyes already have a reputation for having more HIV and people know this, so they
want to protect the reputation of their batey by answering that they use condoms.

- If someone comes into your community asking aboutioonuseg you will only give them
the right answer if you trust them already. You need to be introduced the right way, through
GKS OKAST 2F (KS O2YYdzyAdled hiGKSNBA&AS LIS2LX S
honest.

(@

2.4.8 Distinguishing between norms and actual behaviour

The difference between what people report in a survey and what actually happens is influenced by

social norms. Data from both PEER studies reveal there to be a disjuncture between norms -* wh a t
ought to be’ ( tdéunlmed yegidn lofi hew sycial lifo shotilé cberate) and actual
behaviour. For e x amp Iskeosldstayfaithfully et homenthg fiestrPEERIsudyl a Cc a s @
revealed the reality of behaviour to be somewhat different — many women relied on multiple

partners to ensure the economic feasibility of their household.

1 Measuring Access and Performance: MAP studies measure the coverage, quality, and equity of access of social marketing
product and service delivery systems.
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When responding to TRaC questions, p e thgy may
try to provide the ‘correct’ answer . Thi
discussions, which tend to produce data on more superficial, readily articulated norms. Although it is
important to understand normes, it is also useful to understand how norms relate to, and differ from,
actual behaviour.

Three factors make PEER more likely to provide a perspective on actual behaviour rather than just
norms. Firstly, the method generates data through third person interviewing, and focuses on
collecting stories and examples. These stories often draw heavily on gossip, and reflect instances
(true or fictitious) in which people transgress accepted norms. Secondly, peer researchers develop
trusted relationships with the PEER consultant, supervisor and research subjects, and are therefore
able to talk more openly and honestly about sensitive issues. Thirdly, peer researchers develop
ownership over the process, and become partners in the research process. Whilst they have a
unique ability to access and connect with their community, they are also able to step back and
discuss phenomena with the research team, often with remarkable sophistication and insight.

The difference between norms and actual behaviour is also important in understanding risk
perception. In both PEER studies there are contradictions in what is expected of men and women,
and how they actually behave. Men hold two conflicting beliefs about female sexual activity,
simultaneously believing their own partner to be faithful, whilst acknowledging that the majority of
men have multiple partnerships (who implicitly must be sleeping with someone). It is important to
underline that men know that women have multiple sexual partners too - but they categorise their
social world into trusted and non-trusted partners in a way that allows these two conflicting beliefs
to co-exist. Thisisnots i mply an ‘il l ogi cal way to thi
allows social life to function smoothly.

These contradictions could be effectively opened up and examined in discussions about gender roles
and norms, trust and risk. This type of reflective, interpersonal approach has been rolled out as part
of health promotion (and HIV prevention in particular) in other parts of the world, including Brazil,
India and South Africa *°.

¥ see for example: Gary Barker 2006. Engaging boys and men to empower girls: Reflections from practice and evidence of
impact .UNDAW/UNICEF.
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2.5 Conclusions

The narratives suggest a shift fromthedo mi nant ‘condoms equate to dise.

first PEER study to a more positive attitude towards condoms, although there is still little evidence
for consistent condom use, especially with trusted partners. People are less shocked at the
suggestion of condoms, and there is a greater expectation that people will use condoms. Of
particular note is the change in men’
were worried that women would be offended by condom use, and this fear is no longer strongly
evident. Men are still suspicious of women who provide their own condoms, but accept women
asking men to use condoms. These findings are consistent with the latest TRaC results which reports
increasing condom use according to all indicators, and the latest MAP results, which show increasing
condom availability across the bateyes.

Although results from the monitoring study suggest shifts in narratives around condoms towards
more positive and accepting attitudes, this is not to suggest that there will be an inevitable
continuation or even maintenance of this trend. Experiences in other countries such as the UK
suggest that without continued and concerted efforts, positive changes in condom use behaviours
can be reversed®.

2.6 Programmatic Implications

2.6.1 Behaviour change priorities: Condom use vs. reducing multiple partners

MAP, TRaC and PEER studies in the bateyes all point to an increase in the acceptability, perceived
availability, and use of condoms in the last two to three years. A focus on condom promotion
remains vital. However, there have been shifts in the social context which may indicate the
desirability of repositioning behaviour change messaging. The following potential areas for action
emerged from this study:

Aim for more consistent and appropriate communications:
0 Re-runs of Amor de Bateyes
0 Reconsider the utility of Point of Sale posters as they are currently distributed and

produced as they have limited impact

e Reinforce advantages of condoms for preventing pregnancy: men are concerned about
preventing pregnancy

e If PSI are interested in developing interpersonal communications they should consider group
discussions that tackle underlying gender norms, assumptions and risk behaviours. The critical
and analytical discussions that peer researchers had with each other led to them re-examining
assumptions and norms in these areas. There is increasing evidence that this sort of group
discussion is effective in promoting behaviour change, and models exist to scale up group
discussion activities to reach large numbers of people in a target group®.

e Reinforce consistent condom use: although condom use is increasingly normalised, there is little

evidence for improved consistencyof condom use, especially
partner
As the original PEER report concluded, "t
partners, as they form the soci al f abr cing
partners already defined as non-t r ust ed’ (p.-9). The soci al

multiple sexual partners are an economic strategy and means of reducing risk and insecurity. Sexual
performance and success with more than one woman are central to masculine identity. Results from

* Dodds J P, Mercey D E, Parry JV, A M Johnson. Increasing risk behaviour and high levels of undiagnosed HIV infection in a
community sample of homosexual men. Sex Transm Infect 2004;80:236-240
2 For example, Stepping Stones and Men as Partners, which are established programmatic approaches.
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this study support the original report’s conclu

men’s multiple sexual partner s hwlMied it dificalntg e d . So
change deep-rooted social institutions and gender relations. However, programs may be able to
tackle the ‘“trusted partner-telatedstigniannd pramotingtrel on g s i ¢

acceptability of condoms.

2.6.2 Free condoms

The monitoring study highlighted the fact that large-scale free condom distribution is occurring in

these bateyes. This could impact on sales of PSI-branded condoms and on attitudes towards

condoms. Although total numbers of free condoms are monitored nationally, data are not available

atl ocal l evel . Mass distribution would not nece:
records condom availability in static outlets. Although NGO distribution may be noticed by PSI

anecdotally, this information is not systematically collected, but may nevertheless be useful in

interpreting the impact of PSI activities.

2.6.3 Reliability of Quantitative Survey Results

Additional implications for PSI highlighted by this study concern the reliability of TRaC survey results.
The monitoring study supported the suspicions of PSI that significant biases exist in the way that
respondents answer TRaC questions, particularly in the over-reporting of condom use with primary
partners, and underreporting of partnerships by women.

Further consideration should be given to providing anonymous methods for collecting behavioural
data. However, two central limitations remain. Firstly, respondents may not answer questions with
deliberate dishonesty, but may rather reflect the normative reality of their everyday lives in their
answers. Secondly even anonymous methods would not allow for the fact that peer researchers feel
responsible for representing their community in their responses, as well as themselves as
individuals. This is particularly relevant in the context of the marginalisation of bateye communities.
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2.7 Methodological Implications
Overall, the programme found the PEER monitoring study to be useful for actionable areas for
planning: The study has shown that ethnographic approaches can provide valuable findings for

SMOs to monitor shifting attitudes. Al t hough

behaviour or perceptions, they give an insight into changing narratives about condoms and the
social context of risk. In conjunction with quantitative survey results, findings such as these can help
SMOs concentrate their efforts and identify where the greatest potential for behaviour change lies.

Because the monitoring study gave a full and coherent account of reactions to social marketing
activities, expressed in a detailed context from an insider perspective, the findings helped
programmers to rapidly generate concrete ideas in key programme areas about how to take their
activities forward. The study allowed PSI to rapidly evaluate attitudes towards programme materials
(e.g. posters, the soap opera). Combined with quantitative measures of exposure to
communications, these data are valuable, as they provide insights into how and why interventions
impact on the target population.

Limitations in explanatory powers: Whilst the authors are confident that the data identify a very
real shift in perceptions around condoms, the method is not able to directly attribute causality to a
specific organisation.

Many of the other methodological issues raised by using PEER with SMOs have been discussed at
length in Part One of this report. Very similar issues are raised when using PEER for monitoring.
These include:

e The potential benefits of streamlining the PEER process. The monitoring study produced
actionable results for PSI after ten days, using fewer resources and less technical assistance than
previous PEER studies. This more rapid, less intensive version of PEER will be further tested and
refined, and should prove particularly valuable for SMOs for monitoring purposes.

e Integrating qualitative and quantitative research: PSI Dominican Republic have demonstrated
the utility of mixed method enquiry for both formative research and monitoring. Future
programmes in the region would benefit from exploring the potential utility of these approaches
for their own programmes. Resources to do this, and experiences of implementing such
approaches, should, whenever possible, be shared across the region.
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Part Three: Regional Comparisons

3.1 Introduction

PEER studies were carried out in four diverse settings across the Caribbean among different target
populations. This section examines what conclusions can be drawn from comparing the studies, all
of which generated new insights into risk perception, decision making, and the nature of sexual
relationships. This comparative analysis will contribute to understanding how we might develop
more effective interventions among other groups in the region.

Between 2005 and 2008, regional SMOs with the support of the PEER Unit at Options Consultancy
Services, conducted five in-depth studies into specific at-risk populations. Summaries of each study
are provided in Part One of this three-part series. The full individual reports are also available online.
The studies were:

e Female sex workers in Haiti (2005)

e Men and women in the bateyes, Dominican Republic (2006)

e Young urban women in Jamaica (2007)

e Young urban women in Trinidad (2008)

e A monitoring study with young men in the bateyes, Dominican Republic (2008)

3.1.1 Background: what is already known about the drivers of the HIV epidemic in the
Caribbean?

In the Bahamas, Barbados, Belize, Guyana, Haiti, Jamaica, Suriname and Trinidad and Tobago, HIV
prevalence has reached or surpassed 1%”*. Prevalence is much higher among specific groups and in
certain countries; in particular among female sex workers (where prevalence was 9% in Jamaica and
3.5% in the Dominican Republic in 2006). Factors thought to contribute to the epidemic are

‘wi despread poverty, ma s s emophobim tergsiona hetiweem churchv e a k

and state, and a dearth of research into patterns of transmission. Compounding the problems, HIV-
infected people face pervasive stigma and discrimination, sometimes even from doctors and
nurses’”. As well as aiding the spread of HIV, these factors also hinder efforts to control the
epidemics.

Haiti and the bateyes in the Dominican Republic have received some attention as to why they might
have higher HIV prevalence than other areas in the region. Some have emphasised the historically
low numbers of women in the bateyes in the last century when the sugar industry employed a
largely male workforce. With more than four men to every woman, this was thought to have created
more sharing of partners and a greater market for sex workers (Cohen 2006). High levels of sex work
among Haitian immigrants are also thought to be a driver of the epidemic, with most sex workers
forced into the sector due to poverty. Poverty is associated with risk of infection for a variety of
reasons, those most commonly cited being lack of access to prevention tools such a condoms,
education, and treatment for other STIs (Cohen 2006). This report aims to draw on evidence from
PEER to examine some of the deeper structural factors driving the epidemic.

2 Data downloaded from www.unaids.org/en/CountryResponses/Countries/default.asp accessed 21/12/09.
2 Jon Cohen. The Overlooked Epidemic. Science: 313; p468. 28 July 2006.
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3.2 Findings

3.2.1 Concurrency and HIV prevention in the Caribbean

The PEER studies took place in diverse settings. However, they are united by the insights they
provide into how concurrency operates in different Caribbean contexts. There is growing evidence
from sub-Saharan Africa linking high levels of concurrent partnerships to increased HIV risk**. This
has prompted a considerable amount of social and anthropological research in sub-Saharan Africa
into what drives concurrency. Several arguments have been proposed to describe what motivates
concurrent partnerships, which vary across the region. Explanations include men and women
building up networks of social support and reciprocity through sexual relationships (which are made
more necessary by unstable economic climates); women needing multiple partners to support them
economically due to poverty; and young women seeking the trappings of a global consumer
economy (cell phone, fashionable clothes etc) through transactional relationships with multiple
partners.

In contrast, there has been little social or epidemiological research into concurrency in the
Caribbean. A recent literature review identifies multiple concurrent partnerships as a driver of the
HIV epidemic in the region, and explores what research can tell us about the factors supporting
concurrency”. These include gender roles and norms, migration, and economic factors. For instance,
in some resource-poor African Caribbean communities, characterised by the economic
marginalisation of men, women cannot always rely on a single man to support their households and
so may develop relationships with more than one man. In turn, men may also have relationships
with women across several households®®.

3.2.2 Concurrency: Differences and commonalities

The context of concurrent partners was different in each PEER study. In Haiti, the poorest country in
the Caribbean, sex workers had multiple sexual partners by definition, but differences and
distinctions emerged between how they saw their different partners, and the different types of
transactions that took place. This, in turn, affected the likelihood that they would use a condom with
different partner types. In the Dominican Republic, PEER also focused on a marginalised population
(the bateyes), in which concurrency was about the management of resources flowing into matrifocal
household. Trinidad and Jamaica offered quite different contexts, looking at younger women who
did not necessarily have their own households to maintain. Here, concurrent transactional

partnerships were a way to invest in their soci
globalised products.
These different contexts show that ‘concurrency

distinct differences and discrete contexts in which concurrent partnerships operate. A much deeper
and more nuanced understanding of concurrency, and how programmes could work to tackle risks
associated with it, is needed.

To date, a moral agenda has often driven HIV prevention initiatives (e.g. the ABC approach to
prevention?’), alongside rational but simplistic responses to the role of concurrency in the epidemic.
The interventions they deliver are thus likely to be sub-optimal in effectively changing behaviour and

2 Halperin, H. Epstein. 2004. Concurrent sexual partnerships help to explain Africa's high HIV prevalence: implications for
prevention. The Lancet, Volume 364, Issue 9428 , Pages 4 - 6D .

% Social and cultural factors driving the HIV epidemic in the Caribbean: a literature review. Gaelle Bombereau and Caroline
Allen. Caribbean Health Research Council 2008.

% price N.1988. Behind the planter's back: lower class responses to marginality in Bequia Island, St Vincen. Macmillan.

' Van Kampen J. The ABC Disaster The Drum Beat 345 - www.comminit.com/drum_beat 345.html| Accessed 01/12/08
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reducing risk. Programmes have largely been unable to make use of existing research on the context
of risk and concurrency in regional programme design.

While the PEER studies are unable to quantify the extent of multiple concurrent sexual relationships
in these Caribbean populations, they point towards the embedded nature or normality of such
practices among many men and women (as indeed does the social anthropological and sociological
literature). While there is no suggestion that all men and women in these target groups adopt this
behaviour, it is clear that for many, complex relationships of exchange blur the boundaries between
emotional, transactional and commercial sexual relationships. All of these relationship types may
involve elements of exchange and concurrency.

Although concurrent partnerships are generally accepted as a reality within these communities, the
dominant ideology (of the state and the church) is highly moralistic. Dominant moral frameworks
and ideologies (often driven by a relatively affluent minority) are at odds with the social reality of
people’s | ives i n where®m@uwréncyds abpud maximisthg resdburces. driss,
disjuncture between the normative framework and lived experience makes the topic particularly
difficult to research, discuss, and design programmes around.

3.2.3 Multiple concurrent partners as a survival strategy

It is clear that in many contexts, multiple concurrent partnerships are a strategy for social and
economic survival for both women and men (Although PEER data from men were limited to the
bateyes). The bateyes are marginalised, former migrant communities, and relationships between
men and women were found to have a strong component of transaction. For women, the strategy of
multiple partners stemmed from the need to provide for their household by using incoming
economic resources from different partners. In Haiti, a similar story emerged among sex workers,
who ensure that they develop regular and trusted partners who they can rely on for longer term
economic support®.

3.2.4 Multiple concurrent partners as a consumption/status strategy

It would be misleading to see transactional partnerships as being divided into strategies for absolute
survival and strategies for the betterment of social status. The motives may be somewhat different,
but both are about women strategising and using their sexual capital and agency to maximise
available resources.

Context is important, however, and the characteristics of concurrent partnerships in Trinidad and
Jamaica were quite different from those found in Haiti and the bateyes. Although most of these
women were relatively poor and from non-affluent areas, they had greater opportunities for
education and employment than women in the bateyes or Haiti. Nevertheless, employment was still
ad hoc, insecure and poorly paid, and women perceived there to be higher rewards in pursuing
relationships with men.

In Trinidad and Jamaica, alternative economic structures operate alongside the official economy,
which are based on the black market, drug trafficking, and often violent crime. In both countries, the
higher the risk of the relationship for women, the higher the possible return. The risk of HIV
infection was rarely considered, as women perceived other concerns, including risk of violence,
jealousy and stigmatisation as more pressing. The atmosphere of high crime and aggressive
masculinity also meant that male partnerships were often valued as protection for young women.

% see boxes 1, 2 & 3 in Part 1 of this Study, or the full reports at www.options.co.uk/peer for further discussion.
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In Trinidad and Jamaica, having multiple concurrent partners was driven by aspiration: women
wanted to participate in immediate and conspicuous consumption of material items and lifestyle
experiences (going out to bars etc). Having sex for material gain is not an end in itself. Ultimately,
the desired outcome is social power, which is symbolised through material gain, and which is
essential for social survival.

Looking at these case studies, it is clear that there is no simple relationship between sexual risk
taking and poverty. Poverty clearly serves to limit options for social and economic survival, and
forces both men and women to adopt risky strategies in often fiercely competitive environments.
However, neither men nor women are passive actors; both exploit human sexuality for access to
economic resources, social status and pleasure. The data indicated both important commonalities
across studies, and the importance of understanding the specific local contexts that drive the
strategies adopted by different communities.
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The PEER studies all demonstrated the degree to which women exercise agency and power through

their sexwuality. I n each context, a key feature
transactional to some extent, and provide women with some form of material benefit. In much of

the literature on women and transactional partnerships, women are characterised as being

compelled to enter into transactional relationships due to poverty. However, all four PEER studies
captured women’'s hdghbidkgtgetof saganeygi ana, rat he
of men.

Each study highlighted the importance of female headed households in their respective
communities. Women are primarily responsible for the children, and although men have a role to
play in their households, it is women who manage their different partnerships strategically to
support the household. The matrifocal household has been described as a common feature of
Caribbean society, and women in each PEER study clearly articulated the strategies used to manage
economic risk and uncertainty within their households. Part of this strategy may include multiple
partnerships, which help women maximise available social and economic resources to secure
anything from basic necessities to consumer goods or higher social position.

These PEER data support findings from academic |
sexual relationships. HIV prevention programmes may benefit from an expanded focus beyond

condom use and the sexual act itself, in particular, by looking beyond issues of individual self-

efficacy or condom negotiation (where men have control) to the broader context of sexual

networking, where women have significantly more agency. A shift in conceptualisation from a

simplistic mo d e | of individual mal e ‘promiscuity’, t o
how men and women exploit sexuality may also have implications for intervention design.

3.2.6 Different types of partner, with differing degrees of transaction

Existing labels such as commercial sex, transactional sex and trusted partners require re-examining,

as different partner types are rarely as clear-cut as survey questions might imply. For many women,

transactional or even commercial partners may not be clearly distinguished from loved or trusted

partners. The research has shown that self-efficacy and locus of control (important constructs in

PSI' s behaviour change model and often consider e
on a number of factors defining each relationship, including power dynamics, risk perception, and

likely rewards.

The ubiquity and deeply embedded nature of exchange in relationships means that concurrency
rather than transaction became a more important analytical construct over the course of the
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CARISMA programme. Transactional sex as an analytical category was not useful in examining PEER
results as most relationships between men and women were transactional to some degree.

Transactional sexual relationships are fundamental to gender identity: men give things to women
and expect something in return, and women expect things from men and give things in return.
Transactional sex should not be seen as a
not necessarily problematic or taboo; rather, it is an expected part of many sexual relationships.
Transaction in itself does not necessarily equate to a man holding power over a women.

Data indicate that it is often when women do notreceive any material benefit for sex that they feel
or are perceived to be disrespected. Women want to demonstrate that they are being strategic and
intelligent in their relationships with men: in several of the PEER studies, nothing was seen to be
worse than a girl having sex for nothing, or being indiscriminate in her choice of partner.

3.2.7 Clarifying the barriers to condom uptake: Trust

The studies show that it is not just lack of knowledge or the expense of condoms that deter people
from using condoms. Under CARISMA, the PEER work identified a range of social and symbolic
barriers to condom use, with remarkable commonalities across the countries.

The most important of these was the fact that trusting a partner is symbolically associated with not
using condoms, a link which is very difficult to break. While in each PEER study people said that
condom use with a new or casual partner is fairly normal, the journey from un-trusted to trusted
partner is typically very short. In addition, although people might aspire to fidelity in relationships,
in reality, trust is not about fidelity: it is perceived to be about familiarity, affection, and financial
commitment.

part.

The two of them just show respect for each other. He not carrying another girl in front of her

face. She worse not going to camla next guy in front of hinfYoung woman from inner city
Kingston, Jamaica)

An additional finding was that trust should not be thought of as simply an internal emotional state,

but rather as a performance: p e onptluging & cendomw ’

Therefore encouraging condom use between people who want to show that they trust each other
will involve more than persuading people to change their minds at a rational level about the link
between trust and HIV. The importance of non-condom use as a meaningful symbol of trust in
relationships needs to be tackled.

Stopping using condoms is an easy way to show trust, and conversely, using a condom makes a

power ful statement about “l ack of tdrpatterhs’of.

multiple concurrent partnerships, which were evident in all these PEER studies, continue to affect
perceptions of condoms. Condoms are associated with HIV and therefore buying and using condoms
is also associated with stigma surrounding HIV.

3.3 Conclusions: Acting on a Complex Reality

Whilst the dynamics of these relationships may appear complex to outsiders, many implications for
programmers are relatively straightforward. An initial step is to critically examine programme
interventions in light of this emerging evidence. Importantly, those who are promoting sexual health
can benefit from understanding the diversity of relationships, and their inherent meaning and value
to intended audiences. These insider perspectives can directly inform interventions around concepts
like trust and ultimately condom use.
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To take an example, one might consider the concept of salient referents. From the data, we see

t hat among the SMOs’ target audiences, eseal i ent
‘“middle c¢class success stories’. In reality, peo
own communities. SMOs can use findings from qualitative research to position behaviours or

products in relation to existing values, withoutchallengi ng peopl e’ s fundament al

Each of these studies describes how women have to survive socially and economically in tough and

competitive environments. In the case of sexual relationships, individual future health is unlikely to
beastrongmoti vat or or ‘promise’ for behaviour change.
in terms of health, but rather in terms of maintaining social networks, protection, and status. They

do not frame their strategies in terms of health, and consequently strategies that solely frame

behaviour change in terms of health are likely to meet with limited success.

An exciting feature of the FoQus process is its
that the behaviour change or product offers, and analysing what is most attractive and appealing to
the target audi ence. The ability to generate th

have significant implications for the effectiveness of behaviour change communication design. For
example, in the DR, PSI embraced this understanding of their target audience to position messages
within the frame of reference of their target gr

tiger, use condoms’', drawieamg’ naepxisat ngns oamcae pd
masculinity.

The PEER data provide important insights into which prevention strategies are most likely to result in
sustained behaviour change. Clearly, it will be very difficult to change deeply embedded social and
economic characteristics, such as having multiple concurrent partnerships, in the short or even
medium term. Partner reduction may have to be a much longer term objective for SMOs. More
effective strategies are likely to be those that concentrate on reducing the number of untrusted
partners (because trusted partners are such a key part of the social fabric of everyday life) and
making sexual encounters safer by increasing condom use.

HIV prevention efforts must find ways to engage with the issue of multiple concurrent partnerships

in ways that are compatible with the prevailing social reality. These relationships are commonplace,

unlikely to change significantly, and are determined by complex processes that cannot simply be

explained by poverty or the status of women. Similarly, applying labels to different types of sexual
relationship (such as ‘“trusted’, ‘“transactional
complex and nuanced reality, in which women use their sexual agency in context-specific ways to

achieve economic and social security and status for themselves and their families.

In summary, HIV prevention efforts can:
e Focus on addressing concurrency as a key risk behaviour: while there might not be the
potential to decrease trusted partners, there may be potential to:
0 Reduce untrusted partners
0 Increase the length of time condoms are used with new partners
e Look for salient referents close to home, in the community and strengthen existing values
and beliefs. E. g. i rhanaging paenersl beingskstatus #aid thee f f e c t |
Trinidad PEER study), build on these concepts.
e Appreciate the strong behavioural competition for condom use: non-use is an important
symbol of trust, and trust has a central place in relationships.

29 . . - . e . . .
A salient referent is someone to whom people look for approval, and who is influential in establishing social norms.
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Recognise that negotiation and trust are key determinants of condom non-use, and are
equally as important as other determinants such as price and physical access to condoms.

Rather than trying to change fundamental aspects of social structure, focus on how SMOs
canmakS O2y R2Y dz&d S Wi KaSoppddedhdhizing @ HKigmytiSed lielRviolk 2 Q
associated with HIV).
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