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 0. Summary
   The objectives     of the survey is to  segment the population of female sexual workers in Haïti and to identify the determining factors of condom use with a love partner . Of course, the data acquired from this first tour will serve as the basic reference of the whole survey
   Description of the intervention    PSI is in the process of initiating  interventions in order to increase condom use habits between female sexual workers and their love partners 
   Méthodology    During the first tour of this survey,PSI has used the Time/Location Sampling Plan. Which is a  standardized questionnaire designed by PSI for door-to-door interviews. The  statistical analysis of thjs survey is carried out through advanced statistical techniques
   Results    Among the indicators that were included in the prediction model about condom use between female sexual workers and their love partners, three of them were for predicting behavior: the age of the sexual workers, their persuasive power in getting their partners to use condoms, and their overall positive attitude towad condoms.  the probability to use condoms with their love partners  is higher among older sexual workers, those with better persuasive power, and those who have an overall positive attitude toward condoms.The sexual workers who have used a condom issued from the social marketing sector during the latest sexual intercourse is more likely to believe that the condoms gotten from free distribution are of the same quality as those gotten from the commercial sector.The sexual workers who have used a condom coming from the social marketing sector during the latest sexual intercourse are more likely to believe that the PANTE™ condoms are designed for them than those who have used a condom coming from the public sector. Furthermore, the commercial sector condom users are more likely to have a live-in partner than the social marketing users. 
1. Monitoring
       In     table below are listed the monitoring data base of condom use by female sexual workers from 8 towns in Haiti :  Port-au-Prince, Cap-Haïtien, Port-de-Paix, Miragoâne, Saint Marc, Cayes, Ouanaminthe and Gonaïves. The different monitoring elements include behavior toward condom use,  opportunity, ability, motivation, attraction to condom brand and features. The answers to the questions being measured according to the LICKERT scale, most indicators were found reliable. In fact, those with poor reliability were replaced with individual items.
Table 1: Monitoring:

 Prevalence  of  condom use  and its  determining factors in Haïti, 2006

GROUP :  Female sexual workers in Haïti 

BEHAVIOR :Use of condoms with love partners
	INDICATORS


	N=978

	BEHAVIOR
	Average / % 

	Used condom during latest sexual intercourse with client 

Used condom during latest sexual intercourse with love partner

  Used condom during latest sexual intercourse with any partner
	82.8% (805 / 972)

78.6% (718 / 913)

85.1% (828 / 972)

	OPPORTUNITÉ*
	Mean

	    Condom availability
    Social norms 

    Attraction to condom brand
· Condoms that are freely obtained equalize in value those that are sold
· The brand of condom is of no  importance

· PANTE™ condoms are designed for sexual workers 

Condom features  

· Some condoms are more resistant than others 

· Some condoms are of better  quality than others
	μ = 3.7
μ = 3.8
μ = 3.4

μ = 3.4

μ = 2.7
μ  = 3.7

μ  = 3.6

	ABILITY
	Mean

	Personal  condom use skills
  Ability to use condoms in specific situations
 Ability to negotiate  condom use with love   partner
	μ = 3.7

μ = 3.8

	 MOTIVATION
	% or Mean

	 Attitude 

Subjective reasons
   Fear of HIV/
Aids vulnerability
    The  maximum price they are willing to pay for 3 male condoms
	μ = 3.8

μ = 3.7

μ = 3.7

μ = 3.7

μ = 25.7 gdes (978)


Table 1: Monitoring: (continued)

 Prevalence of condom use  and its determining factors in Haïti, 2006 

Group : Female sexual workers in Haïti. 
 Behavior: Use of   condoms with love  partners 
	EXPOSURE TO INTERVENTIONS
	

	     PSI interventions
        Weak exposure
     Average  exposure
         High exposure
    Interventions of other institutions 
        Weak exposure
       Average exposure
       High exposure

	28.5% (  281/ 978)

34.4% (  337/ 978)

36.9% (  361/ 978)
38.6% (  378/ 978)

24.2% (  237/ 978)

37.2% (  364/ 978)  

	INTERVIEWEES  INFORMATION 
	Moyenne / % -

	Age 
	μ = 23.1

	Education
    Never been to school
    Barely literate 

    Primary school education
    High  school education
    Higher education   
	12.3% (120/ 972)

0.1% (9 / 972)

25.2% (245 / 972)

55.9% (543 / 972)

5.6% (55 / 972)

	 Marital  status
    Living with partner
    Not living with partner
	36.4% (353 / 971)

63.6% (618 / 971)

	Nationality 

    Haïtian 
    Other 
	97.5% (954 / 978)

2.5% (24 / 978)


*  Indicators based on condom brand attraction cannot be given due to lack of items in each of the 3 dimensions of factor analysis 
1.1. In terms of behavior  

. 82.8% of female sexual workers used a condom during their latest sexual intercourse with a client 
. 78.6% of female sexual workers used a condom during their latest sexual intercourse with a love partner
. 85.1% of female sexual workers used a condom during their latest sexual intercourse with any partner ;
1.2. In terms of opportunity
The opportunity to use a condom with a love partner has to do with the seual worker’s perception of condom availability
, social norms about condom use
 , attraction to condom brand and its features. The scores for those indicators go from 1 to4. The average score is of  3.7 for perceived condom availability and 3.8 for the social normsl Attraction to condom brand and features is measured through the individual items of the questionnaire  

Condom brand attraction is measured through the following assertions : 1) The condoms that are obtained from free distribution equalize in value those that are for sale (μ=3.4), 2) Condom brand is of no importance (μ=3.4) PANTE(tm) condoms are designed for sexual workers  (μ=2.7). 

Condom brand feature is measured through the following assertions : 1) Some condoms are more resistant than others (μ=3.7) et 2) Certains condoms are of better quality than others (μ=3.6). 
1.3. In terms of  ability  to  change behavior
Ability is measured through the sexual worker’s confidence in using condoms with their love partners and their capacity to negotiate condom use with them  The most reliable of the ability factors are : 1) Capacity  to convince love partners to use condoms
 (μ=3.7) and 2) Capacity to negotiate condom use with love partners
  (μ=3.8). 
1.4. In terms of motivation toward change of behavior
Motivation toward change of  behavior is measured in terms of attitude toward condom use
, subjective norms of  condom usasge
, perception of  the seriousness of HIV/AIDS infection 
 and finally   perception of one’s own AIDS vulnerability 
. The  score average for  attitude is3.8, and 3.7 for  subjective norms   The score average for   perception of severityanf for susceptibility is3.7 and 3.8 respectily  
1.7. In terms of exposure to PSI interventions and other public or private  institutions  

1.7.1
Exposure to PSI interventions 

 
This indicator has been  developed from 18 questions and has  an average of  7.4 with 7 being the borderline average 

Classified as weak, average and high, the sexual workers’ exposure to PSI interventions is as follows :  28.5% weak exposure  34.4% average exposure and 36.9% high exposure

1.7.2
Exposure  to other interventions


This indicator has been developed from 84 questions and has an average of 9.5 with 8 being the borderline average 

Classified as weak, average, and high, the sexual workers’ exposure to interventions other than PSI’s is as follows :  38.6% weak exposure , 24.2% average exposure et 37.2% high exposure.

2. Segmentation 

The segmental data analysis identifies  determining factors of male condom use by female sexual workers and their love partners. In other words, it helps to predict condom use based on indicators of opportunity, ability, motivation and the appropriate population specifications in the next tables. The main interest of PSI remains the use of condoms with love partners 
2.2.1. Absolute value of condom use indicators 
The determining behavioral factors are   identified through logistical regression and are presented  in tables 2 and 3.based on statistical average and percentage The results of the logistical regression  are presented in annex 5.  

Table 2.  Segmentation :

Determining factors of condom  use with love partners Haïti 2006

Group : Female sexual workers 

Behavior : Use of condoms  with love partners
	INDICATORS
	

	
	Condom users
N=559
	Non  users 

N=135


	Sig.



	OPPORTUNITY
	
	
	

	 Social norms
	3.84
	3.82
	

	Attraction to condom brand
Think that condoms given for free are as good as the ones sold in stores       

Think that condom brand is of no importance   

Think that PANTE™ condoms are made for them

	3.48

3.46

2.61


	3.40

3.50

2.68


	

	 Features of product                                                     Think that some condoms are more  resistant than  others Think that some condoms are of better quality than others
	3.77

3.63


	3.72

3.59
	


Table 2 (continued).  Segmentation :

Determining factors of  condom use with love partners , Haïti 2006

Group: Female sexual workers in Haïti 

Behavior : Use of condoms with love  partners 

	INDICATORS
	

	
	 Condom users
N=559
	Non users
N=135


	Sig.



	ABILITY
	
	
	

	Ability to convince partner to use condom 


	3.73
	3.63
	**

	Ability to negotiate  condom  use with love partners   
	3.84
	3.77
	**

	MOTIVATION
	
	
	

	Attitude
	3.86
	3.77
	**

	Fear of HIV/AIDS
	3.74
	3.78
	

	AIDS vulnerability
	3.82
	3.79
	

	 Maximum price  that is accepted for a one-condom pack of PANTE™

	29.1
	28.9


	


	INTERVIEWEES  SPECIFICATIONS 
	
	
	

	Age
	23.4
	21.8
	**

	 Has been to school
	91%
	88%
	

	 Haïtian 
	97%
	98%
	

	 Living with partner
	37%
	35%
	


The average of the  ‘’Attitude’’ indicator is of  3.86 for the condom users and of  3.77  for the non users. The difference is significant. The probability to use condoms  with love partner is higher among the sexual workers with a good attitude toward condoms than those without it.
The average of the ‘’Ability to convince love partner to use condoms  ’’indicator is of 3.73 among the  sexual workers who can connvince partners and of 3.63 among those who can’t .The  difference is significant  the probability to use a   condom with love  partner is higher among the sexual workers who can convince partner than those who can’t .

The average of the ‘’Ability to negotiate  condom use with love partner’’ indicator is of 3.84 3.77 among the sexual  workers who use condoms and of 3.63 among those who don’t. The  difference is significant.       The probability to use condoms with love partner is higher among the sexual workers who can convince partner than those who can’t 

The average for  ‘‘Age’’ is of 23.4 years old among the  condom users and of 21.8 years old among the non users. The difference is still  significant. The probability to use a condom with a  love partner is higher among the older sexual workers.

 There’s no difference between the condom users and non users for the other indicators .

2.2.2.  Absolute  value of condom use indicators in terms of different suppliers 
The segmental analysis also identifies the   détermining factors of  condom use as to where the product (condom) comes from  . In other words, it helps to predict the use of social marketing condoms based on indicators of opportunity, ability,  motivation, population specifications in the next table The main interest of PSI/Haïti is the use of social marketing condoms during the latest sexual intercourse 

Table 3. (continued)  Segmentation :

Determining  factors of the brand of  condom used in the latest sexual intercourse, Haïti 2006
Group: Female sexual workers  in Haïti

Behavior: Use of condoms during the latest sexual intercourse
	INDICATORS
	

	
	Social Marketing
N=452

 
	Commercial sector
N=96 
	Sig 
	Social Marketingl 

N=452
	Public sector
N=208
	Sig 


	  CONDOM     BRAND ATTRACTION
· Think that condoms given for free are as good as the ones that are sold in stores        

·  Think that the brand of condom is of no importance
Think that PANTE™  condoms are made for them 
	3.57

3.50

2.74
	3.27

3.49

2.88
	**
	3.57

3.51

2.74
	3.50

3.55

2.32
	***

	 PRODUCT  FEATURES
· Think  that some  condoms are more resistant than others 

· Some condoms are of better quality than others
	3.79

3.64


	3.79

3.58


	
	3.79

3.62


	3.75

3.67


	

	MOTIVATION
	
	
	
	
	
	

	Fear of HIV/AIDS
	3.77
	3.75
	
	3.77
	3.77
	

	AIDS Vulnerability
	3.83
	3.87
	
	3.84
	3.81
	

	 Maximum price accepted for a one-condom pack of PANTE™ 
	29.5
	28.1
	
	29.6
	26.7
	

	INTERVIEWEES SPECIFICATIONS
	
	
	
	
	
	

	Age 
	23.1
	23.6
	
	23.0
	23.1
	

	Has been to school
	92%
	86%
	
	92%
	88%
	

	 Haitian  
	96%
	100%
	
	96%
	99%
	

	Living with partner 

	35%
	51%
	*
	35%
	35%
	


Now let’s compare the indicators of Opportunity,  Ability and  Motivation of condoms coming from the social marketing sector (PSI) versus those coming from the commercial   sector and then those coming from the social marketing sector (PSI) versus those coming from the  public sector.  Table 3 shows the results.
 The average of the assertion « think that condoms that are given for free are as good as those sold in stores » is of 3.57 for the condoms coming from the social marketing sector (PSI) and of 3.27 for those coming from the commercial sector. The difference is  significant.

The average of the item ‘‘Think that PANTE™  condoms are made for them (sexual workers)’’ is of 2.74 for the condoms coming from the  social maketing sector (PSI) and of 2.88 for those coming from the  commercial sector. The difference is not significant. However, it is very much so if you use the same item for the condoms coming from the  social marketing sector(μ = 2.74) versus those coming from the public sector (μ = 2.32).  It seems like the sexual workers tend to use PANTE™ condoms 
The value of the other indicators aren’t substantially modified by where condoms come from  except for the marital status of the sexual workers, .. Thirty-five percent (35%) of the  sexual workers who use social marketing condoms live with their partner and 51% of the commercial sector condom users also live with their partner
3. Conclusion 
Among the  indicators included in the  prediction of condom use with love partner, four (4) of them have been found very important in prediction of behavior:. The age of the sexual worker, her overall positive attitude toward condoms, her ability to convince a  love partner to use condoms,and her ability to negotiate condom use The probability to use condoms is higher among the older sexual workers, those with a positive attitude toward condoms, and  those who feel secure when condom is used with love partner
The sexual workers who used a  Social Marketing condom during their latest sexual intercourse are more likely to believe that condoms given for free are as good as the ones that are sold in the Commercial sector.  The sexual workers who use a  Social Marketing condom during their latest sexual intercourse are more likely to believe
 that the PANTE™ condoms are made for them than those who used a condom coming from the Public sector. The   sexual workers who used a Commercial Sector condom during their latest sexual intercourse are more likely to have a live-in partner than those who used a condom coming from the Social Marketing sector.
4. PROJECTIONS        

The most important projections advised by this survey should focus on the areas of ability, motivation to use condoms with love partners and positive attitudes toward condoms. The specific actions to be taken are the  following:          

. Conduct community and media interventions in order to enable sexual workers to be more confident and convincing when it comes to using condoms with love partners in many different circumstances like the influence of drugs and alcohol, libido, financial dependence on love partners, embarrassment in buying condoms or using them with love partners. All of those with emphasis on capacity building techniques.          
Conduct community and media interventions in order to enable sexual workers to negotiate condom use with love partners without making them feel uncomfortable in many different circumstances like unprotected sexual intercourse, fear of condom rejection by love partner, and times of high sexual excitement. Capacity building techniques still being emphasized.                
Conduct community and media interventions in order to develop positive attitudes toward condom use with love partners among sexual workers.
� This indicator  is calculated from these 5 answers to corresponding questions : I can easily find condomss in my neighborhood during the night  ; I can easily find condoms in my neighborhood during the day ; I always have condoms with  me ; The grocery stores in my neighborhood always  have condoms for sale ; The nightclubs and bars in my neighborhood always have condoms for sale.


� This indicator is calculated from  these 4 answers to corresponding questions : The girls who are sexually active propose condoms to the love  partners that they don’t trust; The girls who are sexually active  use condoms with  the love partners that they don’t know well enough ; The girls who are sexually active propose condoms to a new love partner; and the girls who are sexually active pr opose  condoms to a new love partner who is thought to be unfaithful      


� This indicator is calculated  from these 4 answers to corresponding questions : I can assure you that I can properly use a condom  during sex with a love partner ; I can insist upon condom  use with my love partner ; I can still use condoms with my love partner in times of high sexual excitement;  and  I don’t feel embarrassed about using a condom with my love partner.


� This indicator is calculated from these  6 anwers to corresponding questions : I can  talk to my partner about the importance of condom use even if we had  sex without condoms before  ; I can talk to my partner about condom use before I get highly aroused  ; I am sure I can suggest condom use to my love partner without making him feel ill at ease;  I can still suggest condom use to my love partner at the cost of rejection ; I can convince my love partner to use a condom  when we’re having sex and  ; I can convince my love partner to use a condom in spite of  the fact that he provides for me financially 


� This indicator is calculated  from these 5 answers to corresponding questions : the use of condoms with my love partner gives me a feeling of security; The use of condoms with my love partner is good for my health  ; The use of condoms with my love partner brings  confidence; The use of  condoms with my love partner is comfortable  and; The use of condoms with my love partner is pleasurable to both of us.


� This indicator is calculated from these  4 answers to corresponding questions  : The sexually active girls  propose  condoms to their love partners  that they don’t  trust ; The sexually active girls  use  ondoms  with their love partners that they don’t know very well ; The sexually active girls propose condoms to a new love partner and the sexually active  girls   propose  condoms to a new love partner who is thought to be unfaithful


� This indicator  ist calculated from these 6 anwers to correponding questions  :  HIV/AIDS is a  serious  problem in  my community ; HIV/AIDS has killed many  people in my community ; Many of my clients died  of AIDS ; My community has lost many of its  important members because of AIDS ;The  n umber  of AIDS orphans in my community is increasing and; I lost family members because of HIV/ AIDS 


� This indicator is calculated  from these 5 answers to corresponding questions  : AIDS makes me worry about having sex without a condom with a new love partner  ; I am worried about  contracting AIDS when I’m having sex with my love partner ; The fear of AIDS intervenes when I’m considering  sexual  intercourse with a love partner  ; I think that failure to use condoms with my love partner puts me in high risk of contracting AIDS ; Having sex with my love partner  without a condom doesn’t lessen  the risk of contracting AIDS   . 
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