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1. Executive Summary

Background

PSI/Haiti currently distributes two (2) social marketing condoms: Pantè male condom, and Reyalite female condom. A first MAP study (Measuring Access and Performance) was conducted in October 2006 in order to determine the levels of coverage, quality of coverage, penetration rate, and access of/to condoms in all areas of the country, and in specific high-risk areas for HIV/Aids (hotzones). The present survey is the second round of the HIV MAP study, and as such it is a follow-up of the first round, measuring the same indicators as in 2006. 
Methodology

As in the first round, the LQAS (Lot Quality Assurance Sampling) method was used to select and analyse a sample of localities. A random sample of 19 census enumeration areas (SDE: section d’énumération) was drawn in each of PSI/Haiti’s six intervention areas, resulting in a total sample of 114 enumeration areas in which the survey was conducted. In each SDE, all outlets that potentially sell condoms were visited and an audit sheet was filled for each of these. In addition, a sample of 19 hotzones was selected across the country, in which all high-risk meeting venues (hotspots) and all outlets within the limits of these hotzones were visited and audited on the availability of condoms. Estimated coverage and quality of coverage levels were derived from the LQAS decision rule table, whereas penetration rates were calculated as simple percentages, and access in general areas was based on the population size of  SDEs as per the most recent population census, from 2003. Access to condoms among clients of hotspots was calculated in a Geographic Information System (GIS), using spatial analysis techniques.  
Main Findings

On average, the availability of condoms (of any type) in census enumeration areas has increased between 2006 and 2008. For Pantè, the national coverage rate moved from 52% to 73%. Except for PSI’s sales region VII, all regions saw an increase in coverage for Pantè. Region VI obtained the lowest coverage estimate. When analyzed by type of area, it appears that rural coverage increased from 39 % in 2006 to 50% in 2008, whereas urban coverage increased from 67% to 97%. The coverage of the female condom Reyalite nearly doubled between the two rounds, moving up from 10% to about 18%.  In 2008, male condom coverage in high-risk areas for HIV/Aids was estimated to be at least 95%, as compared to at least 20% for Reyalite. Commercial sector condoms are available in about 1 in 4 enumeration areas (27%), and public sector (i.e. unbranded condoms) were found to be sold in  9.3% of localities – again, this is an increase as compared to the 2006 levels.  
Quality of coverage criteria were generally poorly met, though an improvement was seen as compared to 2006. On average, Pantè’s price to consumers was found to be 11% higher than the recommended retail price, and Reyalite was sold at more than double (230%) of the recommended price, which is 10 gourdes. Stock-outs and the presence of expired products on the market were less frequent than in 2006, both for Pantè and for Reyalite. 
Condom penetration rates went up for Pantè, moving from 30% in 2006 to 42% in 2008, but went down for all other condoms types. Regional variations for Pantè are important, ranging from 29% in region V to 58% in region I/II. Penetration rates in high-risk areas are similar (Pantè: 45%, commercial condoms: 17%). Reyalite was found to be sold in 2% of all outlets that were audited for this study. 

In line with the coverage findings, access to condoms among the general population increased from 2006 to 2008, for all three sectors – public, social marketing, and commercial condoms.  The proportion of the population that lives in areas where Pantè is available has increased from 52% to 74%, whereas access to commercial male condom brands moved from 24% to 28%, and to public sector condoms the rate went up from 5% to 10%. In summary, male condoms of any type are available to three quarters of the general population, as opposed to only 20% for Reyalite female condoms. Access is lowest in Region VI. In high-risk areas for HIV/Aids, a similar proportion of people who work or meet in entertainment venues have access to condoms: access within 200 meters is 72% for Pantè, 45% for commercial condoms, 14% for public sector condoms, and 73% for any type of condoms. 
Programmatic Recommendations

In view of increasing the efficiency of the condom distribution system in PSI/Haiti’s intervention areas, the following recommendations should be taken into consideration:

· Maintain current availability levels in regions with high coverage
· Focus on regions where coverage is low, so as to increase overall access to condoms. Specifically, regions V and VI should be priority areas. 
· Generally, the distribution system in rural areas should be improved.

· Regular follow-up with wholesalers should be ensured, so as to avoid stock-outs. 
· Systematically inform retailers and intermediate distributors about which wholesalers can provide them with Pantè and/or Reyalite. 
· New outlets should be encouraged to stock the products directly from distributors and other retailers, so as to be less dependent on PSI’s sales agents. 
· Produce and distribute sufficient quantities of promotional items in order to increase visibility in all outlets. 
· Reinforce the promotion of the brands Pantè and Reyalite in order to increase the purchase and the use from the population.
2. Introduction

2.1
Program Description
PSI/Haiti was set up in 1989 aiming at increasing access to high quality, affordable condoms, and at delivering HIV/Aids prevention messages to low-income populations across the country. For more than 15 years, PSI/Haiti has been working to increase HIV/Aids awareness, to reduce high risk behaviors, and to provide easy access to affordable health services and products. Through its social marketing approach, PSI/Haiti delivers its products to Haitians through a network of traditional outlets (pharmacies, health centers, etc.) and non-traditional outlets (kiosks, markets, street vendors, community-based distribution, etc.). Since 1989, PSI/Haiti has sold over 100 million male condoms and over 300’000 female condoms.

In addition to its condom social marketing program, PSI/Haiti runs a family planning project, a Voluntary Counseling and Testing program, a voluntary blood donor program, and a Mother and Child Health program that includes oral rehydration salts (ORS), a micronutrient supplement, insecticide-treated nets (ITNs) and a water treatment product. In recent years, PSI has increased its capacity to reach marginal  populations through its distribution network that extends to all 10 departments and most communes of the country, working in partnership with a number of local NGOs and community-based associations. PSI/Haïti has also developed partnerships with national and local media in order to provide behavior change message through multiple channels, in addition to it interpersonal communication activities.
2.2
Project MAP

The aim of the project MAP (Measuring Access and Performance) study in Haiti was to provide objective information for decision-making purposes related to PSI’s distribution system of social marketing products. The data that are obtained through this study will be included in the “PSI Research Dashboard", which is a series of standard tables used to segment population groups, monitor trends of key population and delivery system indicators, and to evaluate the overall efficiency of the program. Project MAP feeds information into monitoring tables on product and service delivery systems. The overall goal of project MAP is to improve the coverage, quality of coverage, equity of access and the efficiency of social marketing distribution systems. By doing so, the overall performance of the social marketing projects will be increased in terms of health impact, behavior change, cost-effectiveness, equity and efficiency. 

At PSI/Haiti, the results of the “Dashboard” and “PERForMance Review” will be used for the planning of marketing strategies and projects. More specifically, the MAP study will identify areas with low coverage and will estimate access to condoms in specific risk areas. This information is essential in the process of identifying priorities for the sales and marketing departments. The results will also be used externally, to report on monitoring and evaluation indicators to donors, and it is expected that results will also be useful to the different partners of PSI in Haiti.

3. Findings

The findings on condom availability from the second MAP round in Haiti are provided as four distinct indicators: coverage, quality of coverage, penetration, and access rates. Where possible, we have compared the 2008 results with those from the first round, in 2006.
3.1
Coverage of Male and Female Condoms
In this study, the availability of a product is primarily measured as a geographic coverage rate, which is the proportion of census enumeration areas (EAs) in which the product is usually sold in at least one outlet. For each region, estimated coverage rate (i.e. the proportion of EAs with the product) were derived from the LQAS decision rule table (see annex 5), while the national coverage rate was calculated as a weighted average percentage of EAs, using the total number of EAs per region as weights (based on data from the 2003 population census). The results for Pantè, Reyalite, commercial sector, and public sector condoms, by PSI sales region and by year, are shown in table 1.
TABLE 1: Condom Coverage by PSI Sales Region in Haiti, March 2008
	Regions
	Nb of EAs
	Pantè
	Commercial Sector
	Public Sector
	All male condoms
	Reyalite

	
	
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008

	Region I/II
	19
	75%
	95%
	45%
	65%
	20%
	30%
	80%
	95%
	25%
	45%

	Region III
	19
	70%
	80%
	30%
	30%
	25%
	20%
	75%
	85%
	30%
	25%

	Region IV
	19
	50%
	75%
	40%
	45%
	20%
	20%
	65%
	75%
	<20%
	35%

	Region V
	19
	45%
	70%
	<20%
	20%
	<20%
	20%
	45%
	75%
	25%
	20%

	Region VI
	19
	45%
	65%
	30%
	20%
	30%
	20%
	55%
	65%
	25%
	25%

	Region VII
	19
	75%
	75%
	35%
	25%
	<20%
	25%
	80%
	75%
	20%
	25%

	Total Haiti
	114
	52.1%
	73.4
	21.9%
	27.1%
	4.7%
	9.3%
	59.4%
	74.9%
	9.7%
	17.6%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies
The coverage of Pantè has increased nationwide by more than 20%, moving from 52% in 2006 to 73% in 2008. Findings suggest that an increase is likely in five out of the six regions, whereas coverage remained stable in region VII only.  Regions IV and V appear to show marked increases in Pantè coverage. Region VI has the lowest coverage rate for Pantè in 2008, with at least 65%  of EAs being covered in this region. In summary, Pantè is currently available in about three quarters of EAs of the country. Region VI is the only regions for which coverage remains below the national average. 
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Map 1 – Pantè Condom Coverage by Sales Region in Haiti, March 2008
Other male condoms, and particularly those from the commercial sector, were found in about 1 in 4 EAs, with the highest coverage estimates being found in regions I/II and IV. Public sector condoms, which are intended to be distributed for free, were found to be available for sale in nearly 1 in 10 EAs across the country. It appears that the public sector condoms are more commonly found for sale in 2008 than in 2006.

The average coverage of Reyalite has also increased between the two rounds, from 10% in 2006 to 18% in 2008. Coverage remains fairly low, since the product is available in less than 1 in 5 EAs. 
In general, the findings suggest that condom coverage, both for male and female and across all three sectors, has improved in Haiti. 
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Map 2 – Reyalite Condom Coverage by Sales Region in Haiti, March 2008
TABLE 2: Condom Coverage by Type of Area (Urban/Rural)  in Haiti, March 2008
	Area
	Nb EA
	Pantè
	Commercial sector  
	Public sector
	Reyalite

	
	2006
	2008
	2006
	2008
	2006
	2008
	2006   
	2008
	2006
	2008

	Urban
	33
	42
	66.7%
	97.6%
	33.3%
	39.0%
	12.1%
	14.6%
	6.1%
	24.4%

	Rural
	81
	72
	39.5%
	50.0%
	12.3%
	9.6%
	2.4%
	4.1%
	9.9%
	8.2%

	Total Haiti
	114
	114
	52.1%
	73.4%
	21.9%
	27.1%
	4.7%
	9.3%
	9.7%
	17.6%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies

When analyzing the data by type of area (all EAs are classified as either urban or rural), it appears that coverage has increased in urban areas for all types of condoms, whereas it has decreased for commercial sector condoms and for Reyalite, in rural areas. In 2008, Pantè was available in nearly all urban EAs and in half of all rural EAs. Reyalite was found in a quarter urban EAs and in about 8% of rural areas. Similarly, for commercial and public sector condoms the urban coverage is higher than rural coverage.
TABLE 3: Condom Coverage in High-Risk Areas in Haiti, March 2008
	
Year
	Nb of hotzones
	Pantè
	Commercial sector
	Public sector
	Any type of male condoms
	Reyalite

	2006 
	19
	90 %
	70%
	75 %
	95 %
	30 %

	2008
	19
	95%
	65%
	45%
	95%
	20%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies

In areas that were classified as being at high risk of HIV/Aids – the so-called hotzones – condoms are widely available, with the vast majority of these areas having at least one outlet where condoms are being sold. Based on the LQAS sample of 19 hotzones, male condom coverage is at least 95%. However, it appears that only Pantè saw an increase in coverage as compared to 2006, as opposed to commercial and public sector condoms, and Reyalite, which became less available within the high-risk areas. The latter was found to be present in one area out of five in the current round. 

3.2
Quality of Coverage of Male and Female Condoms
Quality of coverage is the proportion of EAs where the product can be found for sale according to a number of quality standards established by PSI. These standards are: the price of PSI condoms should be at most 10 gourdes; there should be no stock-out during the 4 weeks prior to the survey; the product should be visibly displayed; promotional items should be present in the outlet; product should be within expiry date; and retailers should stock through wholesalers or distributors. Quality of coverage is calculated in the same way as coverage, using the LQAS decision rule table to derive estimated proportions of EAs that meet each of the standards. 
TABLE 4: Quality of Coverage of Pantè Condoms by Region in Haiti, March 2008
	Regions
	Nb EAs
	Pantè available
	Price (max. 10 Gdes)
	No stock-outs
	Within expiry date
	Product visible
	Supply from wholesaler
	Promotion materials

	Region I/II
	19
	>95%
	70%
	95%
	95%
	95%
	95%
	60%

	Region III
	19
	80%
	50%
	70%
	65%
	70%
	65%
	70%

	Region IV
	19
	75%
	45%
	45%
	70%
	75%
	25%
	60%

	Region V
	19
	75%
	30%
	70%
	65%
	60%
	55%
	50%

	Region VI
	19
	65%
	20%
	40%
	45%
	55%
	60%
	45%

	Region VII
	19
	75%
	50%
	65%
	60%
	70%
	65%
	60%

	Total Haiti 2008
	114
	73.4%
	60.6%
	63.4%
	62.3%
	66.3%
	57.1%
	47.3%

	Total Haiti 2006
	114
	52.1%
	37.8%
	39.1%
	30.1%
	39.2%
	37.8%
	28.1%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies
At national level, average quality of coverage rates indicate that there is a higher adherence rate to PSI’s quality standards: the difference between coverage findings and the proportion of EAs where quality standards are met is less important in 2008 than it was in 2006, for the price, stock-out, expiry date, and visibility standards. However, the opposite is true for the scores of the source of supply and promotional items standards. 

In 2008, Pantè was sold on average 11% above the recommended retail price. In at least 60% of EAs it was possible to find outlets that sell at 10 gourdes. The only standards that obtained scores of less than 60% of EAs are the source of supply (indicating that part of the outlets still depend on direct sales from PSI to obtain Pantè and/or Reyalite) and the availability of promotional items in outlets. 
TABLE 5: Quality of Coverage of Reyalite Condoms by Region in Haiti, March 2008
	Regions
	Nb EAs
	Pantè available
	Price (max. 10 Gdes)
	No stock-outs
	Within expiry date
	Product visible
	Supply from wholesaler
	Promotion materials

	Region I/II
	19
	45%
	<20%
	35%
	ND
	30%
	30%
	20%

	Region III
	19
	25%
	<20%
	<20%
	ND
	<20%
	<20%
	<20%

	Region IV
	19
	35%
	<20%
	20%
	ND
	<20%
	25%
	25%

	Region V
	19
	20%
	<20%
	<20%
	ND
	<20%
	<20%
	<20%

	Region VI
	19
	25%
	<20%
	<20%
	ND
	<20%
	<20%
	<20%

	Region VII
	19
	25%
	20%
	<20%
	ND
	25%
	<20%
	<20%

	Total Haiti 2008
	114
	17.6%
	0.7%
	7.5%
	ND
	6.4%
	6.5%
	3.1%

	Total Haiti  2006
	114
	9.7%
	0.7%
	3.0%
	0.7%
	3.7%
	2.3%
	1.8%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies
Quality standards for Reyalite are generally poorly met. Particularly the adherence to the recommended retail price, since the average selling price is more than double the recommended level of 10 gourdes. Given that Reyalite coverage is generally very low, it appears that the product is usually displayed in a visible location wherever it is sold, and that few stock-outs were reported. On average, outlets in 6% of EAs stock the product directly from wholesalers. 
3.3
Access to Condoms
In this study, access among the general population was defined as the proportion of the population who live in EAs where condoms are available. This simple access measure was used here since EAs are generally very small, so it can be assumed that whenever condoms are available the entire EA population has « easy » access to the product. We used the population figures from the 2003 census (Recensement Général de la Population et de l’Habitat). Findings from both rounds are shown in the table below. Findings on access to condoms in high-risk areas for HIV/Aids are given separately in the next table. 
TABLE 6: Access to Condoms by Region in Haiti, March 2008
	Regions
	Population 2003
	Pantè
	Commercial sector
	Public sector
	Any male condom brand
	Reyalite

	
	
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008

	Region I/II
	2850557
	62%
	95%
	38%
	53%
	0%
	17%
	73%
	95%
	14%
	39%

	Region III
	1706549
	63%
	74%
	19%
	18%
	13%
	11%
	69%
	78%
	21%
	7%

	Region IV
	1131428
	36%
	65%
	22%
	28%
	4%
	4%
	48%
	65%
	0%
	19%

	Region V
	705552
	36%
	67%
	0%
	6%
	0%
	6%
	36%
	67%
	9%
	6%

	Region VI
	994636
	19%
	32%
	10%
	2%
	13%
	2%
	27%
	32%
	7%
	5%

	Region VII
	985028
	62%
	67%
	24%
	11%
	0%
	11%
	71%
	68%
	4%
	13%

	Total Haiti
	8373750
	51.6%
	73.6%
	23.6%
	27.3%
	4.8%
	10.4%
	60.1%
	74.4%
	10.9%
	19.9%


 Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies

Access to condoms among the general population of Haiti has increased between 2006 and 2008, for all condom types. These findings are in line with the LQAS coverage data. Whereas in 2006 nearly half of the population was living in areas that were covered by Pantè, in 2008 this proportion increased to nearly three quarters (73.6%). Access to commercial sector condoms moved up more moderately, from 24% to 27%. As for Reyalité, the access rate was now about 20%, as compared to 11% two years earlier.

In most regions, access increased for both social marketing condoms, except for Reyalité in regions III, V and VI. Access levels to male condoms were close to two thirds of the population in all regions except for region VI, where availability remains very low. This entails that at least two thirds of the population in this region, and about a third in the other regions, do not have easy access to condoms as a means of prevention of HIV/Aids. This may be one of the reasons why region VI, which is made up of the South-East, Nippes and part of Western « départements » (administrative regions), have the highest HIV prevalence rates of the country according to 20005-2006 EMMUS-IV survey in Haiti. 
Access to condoms among high risk populations was based on a random sample of 19 hotzone areas, i.e. neighbourhoods or streets where there is a concentration of entertainment venues, hotels, or other places where at risk populations, particularly female sex workers and their clients, work and/or meet. Access in this study is defined as the proportion of clients of these establishments that are within 200 meters of a condom outlet. Access rates were analyzed using Geographic Information Systems (GIS) techniques, as illustrated in map 3. 

TABLE 7: Access to Condoms in High-Risk Areas for HIV/Aids in Haiti, March 2008
	Type of condoms
	Access within 200 meters

	
	

	Pantè
	72.2%

	Commercial brands
	45.5%

	Public sector
	14.3%

	Any condom brand
	72.9%

	Reyalite
	n/a


Findings suggest that nearly three quarters of hotspot clients have access to condoms. The presence of Pantè in high-risk areas accounts for most of this level of access. Less than half of this target population was within 200 meters of an outlet with commercial condoms, and even less so (14%) had access to generic public sector condoms. Access to Reyalite was not calculated since estimates on the number of clients were unavailble for the few places that are near outlets where Reyalite was available, all of which were located in a single hotzone. 
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Map 3 – Example of a map showing access to condoms in Port-au-Prince hotzones. 
3.4
Penetration of Condoms
The penetration rate is defined as the proportion of outlets of a given category in which a product is available. In this study, we used all outlets that usually sell condoms as the numerator, and all outlets that were visited during the survey as the denominator. 
. 

TABLE 8: Penetration Rate of Condoms by Region in Haiti, March 2008
	Regions
	Nb Outlets
	Pantè
	Commercial Sector
	Public Sector
	Reyalite

	
	2006
	2008
	2006
	2008
	2006
	2008
	2008
	2008
	2006
	2008

	Region I/II
	106
	303
	40.6%
	57.8%
	9.4%
	14.2%
	0.0%
	1.3%
	1.9%
	3.0%

	Region III
	118
	116
	22.9%
	50.0%
	2.5%
	4.3%
	1.7%
	0.9%
	2.5%
	1.7%

	Region IV
	100
	98
	24.0%
	34.7%
	21.0%
	6.1%
	2.0%
	1.0%
	0.0%
	3.1%

	Region V
	58
	182
	22.4%
	29.1%
	0.0%
	0.5%
	0.0%
	0.5%
	3.4%
	0.5%

	Region VI
	66
	115
	25.8%
	30.4%
	6.1%
	1.7%
	6.1%
	0.9%
	3.0%
	1.7%

	Region VII
	72
	119
	43.1%
	29.4%
	5.6%
	1.7%
	0.0%
	1.7%
	2.8%
	1.7%

	Total Haiti
	520
	933
	29.8%
	41.8%
	8.1%
	6.3%
	1.5%
	1.1%
	2.1%
	2.0%


 Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies

According to these results, the penetration rate for Pantè increased from 2006 to 2008, whereas it decreased for the other sectors and for Reyalite condoms. In 2006, Pantè was found in about 30% of all outlets that were audited for the MAP study, as compared to 42% in March 2008. Regions I/II and III are those with the highest penetration rates, with more than half of all outlets selling the product. Other male condoms, particularly those from the commercial sector, were more commonly found in regions I/II and IV. 
TABLE 9: Penetration Rate of Condoms by Type of Area in Haiti, March 2008
	Type of Area
	Nb Outlets
	Pantè
	Commercial Sector
	Public Sector
	Reyalite

	
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008

	Urbain
	233
	525
	36.5%
	56.8%
	11.2%
	9.5%
	2.6%
	1.1%
	0.9%
	2.5%

	Rural
	287
	408
	24.4%
	22.5%
	5.6%
	2,2%
	0.7%
	1.0%
	3.1%
	1.5%

	Total Haiti
	520
	933
	29.8%
	41.8%
	8.1%
	6.3%
	1.5%
	1.1%
	2.1%
	2.0%


 Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies
As for coverage, the penetration rate of condoms is higher in urban areas than in rural parts of the country. Pantè is usually available in more than 50% of urban outlets – more than double than for rural outlets.

TABLE 10: Penetration Rate of Condoms by Type of Outlet in Haiti, March 2008
	Type of Outlet
	Nb Outlets
	Pantè
	Commercial sector
	Public sector
	Reyalite

	- Traditional Outlets:
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008
	2006
	2008

	Pharmacy
	34
	81
	82.4%
	75.3%
	23.5%
	33.3%
	0.0%
	3.7%
	0.0%
	8.6%

	Clinic/Health center
	39
	24
	33.3%
	12.4%
	12.8%
	4.2%
	0.0%
	0.0%
	2.9%
	4.2%

	Drug vendors
	26
	9
	26.9%
	44.4%
	0.0%
	0.0%
	12.5%
	0.0%
	12.8%
	0.0%

	Mobile vendors
	31
	86
	9.7%
	29.1%
	3.2%
	1.2%
	0.0%
	0.0%
	0.0%
	0.0%

	Boutique/Small shop
	216
	478
	29.2%
	43.1%
	2.8%
	3.6%
	3.2%
	1.3%
	0.0%
	0.4%

	Others
	42
	-
	16.7%
	-
	23.8%
	-
	0.5%
	-
	1.9%
	0.0%

	- Non-traditional Outlets
	
	
	
	
	
	
	
	
	
	

	Grocery
	58
	76
	27.6%
	50.0%
	3.4%
	10.5%
	0.0%
	1.3%
	0.0%
	0.0%

	Minimart
	1
	16
	0.0%
	75%
	0.0%
	25.0%
	0.0%
	0.0%
	0.0%
	0.0%

	Supermarket
	3
	2
	33.3%
	50%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%

	Market stall
	21
	93
	42.9%
	28%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%

	NGO/Association
	1
	5
	0.0%
	20%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%

	Others
	45
	63
	17.8%
	20.6%
	20.0%
	1.6%
	0.0%
	0.0%
	0.0%
	0.0%

	Total Haiti
	520
	933
	29.8%
	41.8%
	8.1%
	6.3%
	1.5%
	1.1%
	2.1%
	1.6%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies
Pantè is available in all types of outlets, and particularly in pharmacies and minimarkets (available in about 75% of these types). Average penetration rates were recorded in groceries, drug vendors, and boutiques/small shops. It appears that penetration rates have gone down between 2006 and 2008 in pharmacies, health centers and market stalls, whereas they have increased in the other types of outlets. 
Reyalite is found in traditional outlets only, and almost exclusively in pharmacies and in health facilities. Commercial condom brands are mainly sold in pharmacies and in minimarkets and grocery stores. 
TABLE 11: Penetration Rate of Condoms by Type of Outlet in High-Risk Areas for HIV/Aids in Haiti, March 2008 
	Type of Outlet
	Nb Outlets
	Pantè
	Commercial sector
	Public sector
	Reyalite

	- Traditional Outlets
	2006


	2008


	2006


	2008


	2006


	2008


	2006


	2008


	2006


	2008



	Pharmacy
	6
	2
	100.0%
	100.0%
	33.3%
	100.0%
	16.7%
	0.0%
	33.3%
	0.0%

	Drug vendor
	1
	1
	0.0%
	0.0%
	0.0%
	100.0%
	0.0%
	100.0%
	0.0%
	0.0%

	Mobile vendor
	1
	22
	0.0%
	27.3%
	0.0%
	0.0%
	0.0%
	13.6%
	0.0%
	0.0%

	Boutique/Small shop
	24
	21
	75.0%
	76.2%
	4.2%
	95%
	12.5%
	0.0%
	0.0%
	0.0%

	- Non-traditional Outlets
	
	
	
	
	
	
	
	
	
	0.0%

	Grocery
	5
	5
	80.0%
	100.0%
	0.0%
	20%
	20.0%
	20.0%
	20.0%
	0.0%

	Supermarket
	1
	9
	100.0%
	66.7%
	100.0%
	77.8%
	0.0%
	0.0%
	0.0%
	0.0%

	Market stall
	2
	1
	0.0%
	0,0%
	50.0%
	0.0%
	0.0%
	100.0%
	0.0%
	0.0%

	- Hotspots
	
	
	
	
	
	
	
	
	
	

	Bar
	4
	15
	25.0%
	26.7%
	25.0%
	13.3%
	0.0%
	0.0%
	0.0%
	0.0%

	Hotel/Motel
	19
	16
	42.1%
	12.5%
	15.8%
	18.8%
	0.0%
	12.5%
	5.3%
	6.3%

	Night Club
	5
	4
	0.0%
	25.0%
	0.0%
	0.0%
	20.0%
	25.0%
	0.0%
	0.0%

	Brothel
	5
	5
	40.0%
	80.0%
	40.0%
	0.0%
	0.0%
	0.0%
	0.0%
	20.0%

	Restaurant dansant
	6
	3
	0.0%
	33.3%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%
	0.0%

	Others
	18
	
	27.8%
	
	5.6%
	-
	61.1%
	
	0.0%
	

	- Unspecified
	1
	
	-
	
	-
	
	-
	
	-
	

	Total Haiti
	98
	104
	45.9%
	45.2%
	12.2%
	17.3%
	17.3%
	8.7%
	4.1%
	1.9%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies
In « hotzones », condoms penetration rates are generally higher than in general areas. Although the sample of outlets is fairly small for this component, it may be significant that all pharmacies, all supermarkets, and more than three quarters of small shops and groceries are selling Pantè. In the 43 entertainment venues that were audited, male condoms (of any type) were available in 17 (40%) venues. Commercial condom brands were found in several outlet types, but their availability is much more limited than that of Pantè. Public sector condoms were available in a few hotspots. Reyalite was available in a couple of hotspots in Ouanaminthe town only.
3.5
Other findings
3.5.1 Reasons for not selling condoms
This section is interested by the reasons for why the points of sales don’t sell Pantè and Reyalite. The reasons declared by the keepers/ owners are presented in the following tables, for 2006 and 2008.
TABLE 12: Reasons for not selling condoms (as % of retailers who do not currently sell) in Haiti, March 2008 
	Reason for not selling
	Pantè
	Reyalite

	
	2006
	2008
	2006
	2008

	Not enough profit
	1.6%
	4.2%
	4.7%
	0.6%

	Don’t know where to stock the product
	28.6%
	23.2%
	13.8%
	19.5%

	Not enough demand from clients
	29.9%
	35.4%
	41.2%
	55.4%

	Out of stock
	4.9%
	5.7%
	.6%
	1.1%

	Cultural/religious reasons
	5.2%
	7.6%
	3.6%
	4.0%

	Investment is too much to start selling
	2.1%
	4.8%
	1.0%
	2.4%

	Others
	10.7%
	12.7%
	7.3%
	9.2%

	Non specified  / Don’t know
	16.9%
	6.4%
	27.8%
	7.8%

	Total
	100%
	100%
	100%
	100%


Source: PSI/Haiti, MAP 1 (2006) and MAP 2 (2008) studies
In outlets where social marketing condoms are currently not being sold, when asked  for the reason why they did not sell Pantè and/or Reyalite, retailers mainly replied that there is a lack of demand (35%), that they don’t know where to stock the product from (23%), and that there are cultural/religious reasons (7%) – similar to the 2006 findings. This is important information for PSI/Haiti, since it can take action on several of these reasons, particularly on profit margin issues (wholesalers/distributors should adhere to the recommended PSI prices) and on supply issues (new strategies may need to be implemented in order to guarantee product availability even in remote parts of the country). 
For Reyalite, the two main reasons are also the lack of demand and the lack of information on where retailers can stock the product. 
3.5.2
Willingness to sell condoms
Out of those shop keepers/owners who do not currently sell Pantè and/or Reyalite, there is no change apparent in the proportion that declares that they are willing to stock either of the products. There seems to be a shift though from those who in 2006 declared that they did not know to more respondents replying that they do not want to sell condoms, in 2008. 
TABLE 13: Willingness to Sell Pantè and Reyalite Condoms in Haiti, March 2008
	Willingness to sell
	Pantè
	Reyalite

	
	2006
	2008
	2006
	2008

	Yes
	43,0
	45,3
	24.7
	25,4

	No
	35,4
	46.0
	52.3
	59.6

	Not specified  / Don’t know
	21.6
	8.7
	23.0
	15.0

	Total
	100%
	100%
	100%
	100%


As in 2006, about 45% of respondents said that they are interested in selling Pantè condoms, and about a quarter for Reyalite, indicating that there still are opportunities for PSI/Haiti to expand its distribution system. 
4. Limitations
A small number of minor difficulties were encountered over the course of this study, none of which affected the overall quality of the final datasets and of the findings. There were two types of practical challenges: 
1) Before and during data collection
· There was a delay in obtaining the detailed EA sketch maps from the national statictics office. These were necessary to correctly identify EA boundaries in the field. 

· The sampling frame for the hotzone component of the study was fairly approximate, and as a result it required adjustments during data collection. 
· It was often difficult to appropriately delineate hotzones in the field.
2) During the analysis
· There were a number of data entry errors with EA codes in the dataset that was provided by the research agency. 
· Some outlets had been given an incorrect urban/rural code. 

· The geographic coordinates (either latitude or longitude, or both) were incorrectly recorded for a few outlets. 

· The geographic coordinates were recorded as degrees – minutes – decimal minutes (the default GPS setting) and not in decimal degrees as required for our GIS. As a result, the coordinates needed to be converted from one format to the other. 
5. Conclusions and Programmatic Recommendations

The findings of the second round of the HIV MAP study in Haiti give PSI and its partners, particularly the Ministry of Public Health and Population and NGOs working in HIV/Aids prevention, import insights into the current availability of condoms from the social marketing, commercial, and public sectors. Quality of coverage, access, and penetration rates of condoms by outlet type and by region will be valuable in establishing priorities in HIV prevention interventions. 
Average coverage has increased from 2006 to 2008. Pantè coverage moved from 52% to 73%, and Reyalite coverage increased from 10% to 18%. In rural areas, coverage rates remain low. Region VI has the lowest estimated coverage for Pantè and for condoms in general. Reyalite was mostly found in regions I/II and IV. Average coverage is 27.1% for commercial condoms and  9.3% for no brand condoms. In 2008, the coverage in hotzones is 95% for Pantè, 65% for commercial condom, 45% for public condoms and 20% for Reyalite.

Quality standards were more commonly adhered to than in the previous round, except for the presence of promotion materials for Pantè and/or Reyalite. On average, Pantè was found to be sold 11% more expensive than the recommended retail price, as opposed to 90% in 2006.

About three quarters of the general population lives in areas where Pantè is available, and only slightly more so (74.4%) of the population has access to any type of male condom, indicating that progress has been made by PSI/Haiti over the past two years. The lowest access is observed in Region VI. 
Pantè and Reyalite are available in 42% and 2% of outlets, respectively, which is higher than in 2006. Pantè is widely available in pharmacies, minimarkets, groceries, market stalls, and other small shops. 

In view of the scope of the HIV/Aids pandemic in Haiti, which has the highest prevalence rate within the Caribbean region, it is important for PSI and its partners to continue its current distribution strategies and to further develop means of improving access to condoms among the Haitian population. In order to do so, the following recommendations should be considered:
1.
PSI should
· Maintain current availability levels in regions with high coverage
· Focus on regions where coverage is low, so as to increase overall access to condoms. Specifically, regions V and VI should be priority areas. 

· Generally, the distribution system in rural areas should be improved.

· Regular follow-up with wholesalers should be ensured, so as to avoid stock-outs. 

· Systematically inform retailers and intermediate distributors about which wholesalers can provide them with Pantè and/or Reyalite. 

· New outlets should be encouraged to stock the products directly from distributors and other retailers, so as to be less dependent on PSI’s sales agents. 
· Produce and distribute sufficient quantities of promotional items in order to increase visibility in all outlets.
2.
The Ministry of Public Health and Population (MSPP) and NGOs should continue the strengthening of HIV prevention and condom promotion campaigns, and work towards increased condom availability in all areas of the country. 
3. Funding agencies should continue to support and finance organizations such as PSI/Haiti, as well as any institution that is active in condom promotion and distribution. 
6. Appendices
 Appendix 1: List of Census Enumeration Areas (“SDE”) 
	Region
	Numéro des SDE
	Département
	Commune
	Ville ou section rurale
	Population en 2003

	I/II
	111-90-031-502
	Ouest
	Port-au-Prince
	Ville de Port-au-Prince
	730

	I/II
	111-90-246-609
	Ouest
	Port-au-Prince
	Ville de Port-au-Prince
	1039

	I/II
	111-90-468-603
	Ouest
	Port-au-Prince
	Ville de Port-au-Prince
	1029

	I/II
	111-90-513-595
	Ouest
	Port-au-Prince
	Ville de Port-au-Prince
	1127

	I/II
	111-90-566-584
	Ouest
	Port-au-Prince
	Ville de Port-au-Prince
	1416

	I/II
	112-90-079-538
	Ouest
	Delmas
	Ville de Delmas
	989

	I/II
	112-90-161-532
	Ouest
	Delmas
	Ville de Delmas
	1007

	I/II
	112-90-198-528
	Ouest
	Delmas
	Ville de Delmas
	717

	I/II
	112-90-271-557
	Ouest
	Delmas
	Ville de Delmas
	775

	I/II
	113-90-021-506
	Ouest
	Carrefour
	Ville de Carrefour
	737

	I/II
	113-90-165-534
	Ouest
	Carrefour
	Ville de Carrefour
	1484

	I/II
	113-90-291-558
	Ouest
	Carrefour
	Ville de Carrefour
	869

	I/II
	114-90-025-503
	Ouest
	Pétion-Ville
	Ville de Pétion Ville
	834

	I/II
	114-90-185-528
	Ouest
	Pétion-Ville
	Ville de Pétion Ville
	1142

	I/II
	121-02-031-035
	Ouest
	Léogane
	2ème Petite Rivière
	754

	I/II
	131-02-011-050
	Ouest
	Croix-des-Bouquets
	2ème Varreux
	416

	I/II
	131-90-018-506
	Ouest
	Croix-des-Bouquets
	Ville de Croix-des-Bouquets
	724

	I/II
	132-90-008-502
	Ouest
	Thomazeau
	Ville de Thomazeau
	247

	I/II
	142-01-024-001
	Ouest
	Cabaret
	1ère Boucassin
	584

	

	III
	511-01-010-017
	Artibonite
	Gonaïves
	1ère Pont Tamarin
	1002

	III
	511-05-016-032
	Artibonite
	Gonaïves
	6ème Bassin
	435

	III
	511-90-051-512
	Artibonite
	Gonaïves
	Ville des Gonaives 
	1045

	III
	512-01-017-012
	Artibonite
	Ennery
	1ère Savane Carrée
	476

	III
	531_02_024_012
	Artibonite
	Saint Marc
	2ème Bois Neuf
	553

	III
	531-90-004-503
	Artibonite
	Saint Marc
	Ville de Saint Marc
	1564

	III
	532_01_011_016
	Artibonite
	Verrettes
	1ère Liancourt
	604

	III
	532-81-012-018
	Artibonite
	Verrettes
	Quartier de Liancourt
	793

	III
	541-03-012-032
	Artibonite
	Dessalines
	3ème Ogé
	794

	III
	542-01-009-014
	Artibonite
	Petite Rivière de l'Artibonite
	1ère Bas Coursin I
	524

	III
	542_06_010_028
	Artibonite
	Petite Rivière de l'Artibonite
	6ème Médor
	605

	III
	551-01-019-015
	Artibonite
	Saint Michel de l' Attalaye
	1ère Platana
	569

	III
	551-01-017-015
	Artibonite
	Saint Michel de l' Attalaye
	1ère Platana
	452

	III
	611-03-019-017
	Centre
	Hinche
	3ème Aguahedionde
	685

	III
	612-90-011-502
	Centre
	Maïssade
	Ville de Maissade
	790

	III
	621-03-009-005
	Centre
	Mirebalais
	5ème Gascogne
	488

	III
	623-02-022-006
	Centre
	Boucan Carré
	2ème Boucan Carré
	674

	III
	632-01-020-013
	Centre
	Belladères
	1ère Renthe Mathe
	593

	III
	641_90_003_501
	Centre
	Cerca La Source
	Ville de Cerca la source
	1071

	


	Region
	Numéro des SDE
	Département
	Commune
	Ville ou section rurale
	Population en 2003

	IV
	311-80-001-005
	Nord
	Cap-Haitien
	Quartier de  Petite Anse
	639

	IV
	311-80-091-015
	Nord
	Cap-Haitien
	Quartier de  Petite Anse
	933

	IV
	311-90-051-510
	Nord
	Cap-Haitien
	Ville du Cap Haitien 
	1134

	IV
	311-90-122-524
	Nord
	Cap-Haitien
	Ville du Cap Haitien
	607

	IV
	313-02-003-001
	Nord
	Limonade
	2ème Bois de Lance
	675

	IV
	321-05-003-003
	Nord
	Acul du Nord
	5ème Coupe à David
	548

	IV
	323-03-002-004
	Nord
	Milot
	3ème Genipailler
	871

	IV
	341_01_001_004
	Nord
	Saint Raphaël
	1ère Bois Neuf
	652

	IV
	342-04-005-005
	Nord
	Dondon
	4ème Laguille
	611

	IV
	344-90-006-501
	Nord
	Pignon
	Ville de Pignon
	495

	IV
	351-80-003-008
	Nord
	Borgne
	Quartier de Petit Bourg de Borgne
	585

	IV
	361_03_001_002
	Nord
	Limbé
	5ème Camp Coq
	1036

	IV
	362_02_016_004
	Nord
	Bas Limbé
	2ème Petit Howard
	635

	IV
	372-01-002-001
	Nord
	Pilate
	1ère Ballon
	339

	IV
	411-90-011-502
	Nord-Est
	Fort-Liberté
	Ville de Fort Liberté
	1193

	IV
	421-04-001-002
	Nord-Est
	Ouanaminthe
	5ème Gens de Nantes
	859

	IV
	422-01-010-004
	Nord-Est
	Capotille
	4ème Capotille
	610

	IV
	431-90-019-504
	Nord-Est
	Trou du Nord
	Ville du Trou du Nord
	632

	IV
	441-01-008-005
	Nord-Est
	Vallières
	1ère Trois Palmistes
	681

	

	V
	521-04-003-028
	Artibonite
	Gros Morne
	4ème l'Acul
	704

	V
	521-06-034-009
	Artibonite
	Gros Morne
	6ème Savane Carrée
	515

	V
	521-90-009-501
	Artibonite
	Gros Morne
	Ville de Gros Morne
	921

	V
	523-01-006-006
	Artibonite
	Anse Rouge
	1ère l'Arbre
	457

	V
	911-01-008-016
	Nord-Ouest
	Port-de-Paix
	1ère Baudin
	630

	V
	911-05-008-012
	Nord-Ouest
	Port-de-Paix
	6ème La Corne
	928

	V
	911-07-010-009
	Nord-Ouest
	Port-de-Paix
	8ème Bas des Moustiques
	456

	V
	911-90-029-505
	Nord-Ouest
	Port-de-Paix
	Ville de Port de Paix
	1491

	V
	911-90-063-505
	Nord-Ouest
	Port-de-Paix
	Ville de Port de Paix
	1716

	V
	913-01-010-007
	Nord-Ouest
	Bassin Bleu
	1ère La Plate
	835

	V
	913-90-002-501
	Nord-Ouest
	Bassin Bleu
	Ville de Bassin Bleu
	728

	V
	921-03-007-004
	Nord-Ouest
	Saint Louis du Nord
	3ème des Granges
	639

	V
	921-06-006-001
	Nord-Ouest
	Saint Louis du Nord
	6ème Lafague
	539

	V
	922-02-006-002
	Nord-Ouest
	Anse-à-Foleur
	2ème Mayance
	657

	V
	932-02-003-002
	Nord-Ouest
	Baie de Henne
	2ème Dos d'Ane
	843

	V
	933-03-004-004
	Nord-Ouest
	Bombardopolis
	3ème Plaine d'Orange
	442

	V
	934-02-016-024
	Nord-Ouest
	Jean Rabel
	2ème Guinaudée
	564

	V
	934-05-005-010
	Nord-Ouest
	Jean Rabel
	5ème Dessources
	492

	V
	934-90-004-501
	Nord-Ouest
	Jean Rabel
	Ville de Jean Rabel
	795

	


	Region
	Numéro des SDE
	Département
	Commune
	Ville ou section rurale
	Population en 2003

	VI
	122-02-013-006
	Ouest
	Petit-Goâve
	2ème Delatre
	717

	VI
	122-08-027-033
	Ouest
	Petit-Goâve
	8ème des Platons
	511

	VI
	122-90-016-501
	Ouest
	Petit-Goâve
	11ème  Ravine Sèche
	1342

	VI
	123-07-010-003
	Ouest
	Grand-Goâve
	7ème Gérard
	5781

	VI
	125-07-001-008
	Ouest
	Grand-Goâve
	7ème Gérard
	5557

	VI
	211-03-010-031
	Sud-Est
	Jacmel
	3ème Cochon Gras
	740

	VI
	211_11_003_009
	Sud-Est
	Jacmel
	12ème La Vanneau
	680

	VI
	211-90-039-507
	Sud-Est
	Jacmel
	1ère Bas Cap Rouge
	790

	VI
	212-05-015-002
	Sud-Est
	Marigot
	5ème Savane Dubois
	545

	VI
	214-02-008-002
	Sud-Est
	La Vallée
	3ème La Vallée
	594

	VI
	221-07-001-011
	Sud-Est
	Bainet
	8ème Oranger
	628

	VI
	222-05-002-009
	Sud-Est
	Côtes de Fer
	5ème Boucan Bélier
	743

	VI
	231-06-004-009
	Sud-Est
	Belle Anse
	6ème Pichon
	1386

	VI
	233-02-014-002
	Sud-Est
	Thiotte
	3ème Thiotte
	946

	VI
	841-02-019-022
	Grand'Anse
	Miragoane
	2ème Belle Rivière
	396

	VI
	841-82-003-027
	Grand'Anse
	Miragoane
	5ème Fonds des Nègres
	419

	VI
	841-90-014-503
	Grand'Anse
	Miragoane
	6ème Paillant
	445

	VI
	851-04-011-015
	Grand'Anse
	Anse-à-Veau
	6ème Grande Rivière
	385

	VI
	854-01-004-003
	Grand'Anse
	L'Asile
	3ème Tournade
	640

	

	VII
	711-03-001-010
	Sud
	Les Cayes
	3ème Laborde
	984

	VII
	711-90-001-502
	Sud
	Les Cayes
	7ème Laurent
	1047

	VII
	711-90-056-509
	Sud
	Les Cayes
	1ère Bourdet
	966

	VII
	712-03-021-017
	Sud
	Torbeck
	3ème Solon
	791

	VII
	714_02_004_009
	Sud
	Camp-Perrin
	2ème Champlois
	390

	VII
	721-02-011-008
	Sud
	Port-Salut
	2ème Anse à Drick
	436

	VII
	731-01-003-003
	Sud
	Aquin
	1ère Macéan
	576

	VII
	731-08-003-020
	Sud
	Aquin
	10ème Guirand
	723

	VII
	732-03-012-010
	Sud
	Saint Louis du Sud
	3ème Grenodière
	730

	VII
	733-02-019-009
	Sud
	Cavaillon
	2ème Martineau
	608

	VII
	743-01-001-001
	Sud
	Roche-à-Bâteau
	1ère Beaulieu
	374

	VII
	752-03-011-001
	Sud
	Les Anglais
	3ème Cosse
	988

	VII
	811-03-019-007
	Grand'Anse
	Jérémie
	3ème Haute Guinaudée
	656

	VII
	811-90-006-501
	Grand'Anse
	Jérémie
	8ème Fonds Rouge Dahere
	1109

	VII
	812-04-008-004
	Grand'Anse
	Abricots
	4ème La Seringue
	897

	VII
	815-90-001-501
	Grand'Anse
	Chambellan
	1ère Dejean
	1772

	VII
	822-05-006-001
	Grand'Anse
	Dame Marie
	6ème Petite Rivière
	915

	VII
	832-01-002-010
	Grand'Anse
	Roseaux
	1ère Carrefour Charles
	620

	VII
	834-02-004-010
	Grand'Anse
	Pestel
	2ème Espère
	992

	


List of selected hotzones

	Départements
	Communes
	Zones chaudes

	OUEST
	1
	Port-au-Prince
	Rue O Durand / Bloc Stade / Mgr S Guilloux / Chareron/ Grand Rue

	
	2
	Port-au-Prince
	En face de la Faculté de médecine / Marché Salomon / Massillon Coicou

	
	3
	Port-au-Prince
	Zone Fontamara  / Martissant 23 (Route de Carrefour) ; remplacé par Place Ste Anne

	
	4
	Delmas
	Canal Orphelin (En face Armée du salut, Dos "Circulation") ; remplacé par Delmas 34 zone Tiger

	
	5
	Carrefour
	Zone Domaine Idéal / Arcachon 34 Nan Kokoye, remplacé par Chamaps de Mars/ Rue Capois / Bloc le Palace /Rue Romain (Port-au-Prince)

	
	6
	Pétion Ville
	Derrière Tribunal de Paix ; remplacé par Place St Pierre

	
	7
	Pétion Ville
	Zone Sogebank / Ex Promobank 

	
	8
	Croix des Bouquets
	Carrefour Shada

	NORD
	9
	Cap Haitien
	Rue 17 A devant BUH

	
	10
	Cap Haitien
	Angle TELECO / Rte Contribution / Boulevard

	
	11
	Cap Haitien
	Champion / Après le marché

	NORD-EST
	12
	Ouanaminthe
	Près de la Frontière / Devant pont

	ARTIBONITE
	13
	Gonaïves
	Haut Raboteau / Anba Pwent / Zone « Malè Pandye »

	
	14
	Gonaïves
	Zone Hotel Deluxe

	
	15
	St Marc
	Zone place / Pè Yoyo / Douane

	
	16
	St Marc
	Mont-Rouis (après le pont)

	SUD
	17
	Cayes
	Zone 4 chemins

	NIPPES
	18
	Miragoâne
	Zone Commissariat

	NORD-OUEST
	19
	Port de Paix
	Rue du Quai ; remplacé par Rue Sténio Vincent/Rue Capois


Appendix 2: Additional Maps
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MAP A : Coverage of commercial condoms
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MAP B : Coverage of public sector condoms
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MAP C : Coverage of condoms, all types combined
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MAP D : Location of hotzone sample for this study


Appendix 3: Methodology
Note: This section was extracted and adapted from the original MAP Study Design document, which is available (in French) upon request. 
Research Objectives

There were three main objectives for this study: 

1. Evaluate the coverage and quality of coverage of male and female condoms in general (residential) areas of the country ; 

2. Calculate access to male and female condoms among target areas in high risk areas for HIV/Aids; 

3. Evaluate coverage and quality of coverage of family planning products (oral and injectable contraceptives) and of MCH products (ORS, ITN, vitamins, water treatment) in general areas of the country. 

4. Produce estimates of outlet penetration rates of these products, by type of outlet. The availability of private and public sector brands will also be measured.
Sampling and Data Collection
The MAP study was conducted nationally, based on a stratified sample of enumeration areas, representative of PSI’s intervention regions. PSI uses seven regions (see map 1), but for practical reasons the regions 1 and 2, which together correspond to the « département de l’Ouest », were merged into a single supervision area. Following the LQAS method, 19 census enumeration areas (SDEs) were sampled in each region, with probability proportional to size (as per the number of residents). Within each selected SDE, all outlets that potentially sell PSI products were visited. 

For the hotzone component of the study, an estimate of the existing number of high risk areas (and their location) was done based on field knowledge and available references, which allowed us to establish a sampling frame from which 19 hotzones were selected randomly across the country.  Data collection took place during March 2008.

Table 1: Supervision areas: PSI/Haiti Intervention Regions

	PSI Regions
	Départements 
	Communes 

	REGION  I/ II
	Ouest
	All, except Petit Goave /Grand Goave /Fonds Verrettes

	REGION III
	Artibonite 
	All, except  Gros Morne / Terre Neuve /Anse Rouge

	
	Centre
	All communes

	REGION IV
	Nord   
	All communes

	
	Nord-Est
	All communes

	REGION V
	Artibonite
	Only Gros Morne /  Terre Neuve / Anse Rouge

	
	Nord-ouest
	All communes

	REGION VI
	Sud-Est
	All communes

	
	Ouest
	Only Petit Goave / Grand-Goave / Fonds Verrettes

	
	Nippes
	All, except Baradères

	REGION VII
	Sud
	All communes

	
	Grand’Anse
	All communes

	
	Nippes
	Only Baradères
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MAP E: PSI’s Intervention Areas 

Units of Analysis

For the residential areas, the unit of analysis is the « Section d’Enumération », which are the census enumeration areas that were used during the last population census. An SDE is an area with about 100 to 300 households. It may correspond to an entire neighbourhood in town or part of it, a village, or a group of small hamlets in rural areas. Hotzones are the unit of analysis for the measurement of coverage in high-risk areas. Penetration rates on the other hand are based on the number of outlets, whereas for access it is the population (the individual) that is the unit of analysis. Access calculations are based on data from the last population census. 
	Hotspots and Hotzones

Hotspot

A hotspot is a meeting place where high-risk groups for HIV/Aids (specifically female sex workers and their clients) meet and/or where high-risk activities take place. Hotspots usually correspond to bars, night clubs, hotels/motels, and brothels. 
Hotzone

A hotzone is an area where there is a concentration of hotspots and where a significant number of high-risk groups are present.


Audit
An audit sheet was used to collect information among outlets in the hotzones and selected SDEs. All hotspots and all potential condom outlets were audited (see annex). In addition to the questions on product availability, the audit sheet contains questions on the quality of coverage such as the price, presence of promotion materials, visibility of the product, expiry date, etc. The availability of other condom brands, commercial or generic, is also measured through the audit sheet. During data collection, all outlets and all hotspots were georeferenced with GPS units, so that data could be plotted on maps in a  Geographic Information System (GIS).

Analysis

The analysis of data was done with SPSS, and with Excel for certain operations. The analysis was done by PSI/Haiti’s research team with technical assistance by consultant Bram Piot. Data cleaning started in November 2006 and data analysis was completed at the beginning of December. The preliminary results were presented to PSI/Haiti’s Executive Director and to program managers, who provided valuable input for the writing of this report. The location of outlets and hotspots as well as the main aggregated indicator results in the HealthMapper GIS application. The GIS was used to represent the data spatially and to produce thematic maps as ways to better illustrate and interpret the findings.
Appendix 4 : Audit Sheets 
Bureau de Recherche en Informatique et en Développement Economique et Social (BRIDES)

ENQUETE MAP2  VIH/MCH - PSI/HAITI – Février 2008
Fiche d’Audit : Points chauds

0. Date de l’enquête:.....................................................  Heure de la visite :………….………………..

1. Site 

1 ( Site urbain
2 ( Site rural
 

2. Région |__|   




 3. Département  .................................................. 

4. Commune /ville ........................................................  5.Village/Section :…………..........................
6. Nom quartier chaud …………………………………………………….. 

7. Taille estimée de la population dans le point chaud...................... (Points chauds uniquement)
8. Nom du point de vente : ...........................................................................................

9. Localisation/adresse  du point de vente visité ……………………………………..

10. Coordonnées GPS: (Reportez exactement ce que vous lisez du GPS) ?


 
a. Latitude: .................................................



b. Longitude: ...............................................


( Mots d’introduction…….

11. Pourriez-vous nous accorder un peu de votre temps ? 

1 ( Oui ( Continuez

2 ( Non ( Cherchez/allez à un autre point de vente dans la zone chaude.
12. Quelles sont les heures d’ouverture de votre boutique/bar/point de vente ….?


a. En semaine 
: Ouvre à   ...........................................  Ferme à  ........................................... 


b. Week-end 
: Ouvre à   ...........................................  Ferme à  ...........................................

13. Etes-vous le propriétaire de ce point de vente ?
1( Oui

2 ( Non

14. Type de point de vente: (Choisissez un seul ou préciser « Autre »)

	Point de vente Traditionnel
	Point de vente non Traditionnel
	Point chaud

	1 ( Pharmacie
	6 ( Epicerie 
	11 ( Bar

	2 ( Clinique/Centre Santé/Disp
	7 ( Minimarket
	12 ( Hôtel/Auberge/Motel

	3 ( Vendeur de médicament 
	8 ( Supermarché
	13 ( Boîte de nuit

	4 ( Vendeur ambulant
	9 ( Stand/boutique au marché
	14 ( Bordel

	5 ( Boutique / échoppe
	10 ( ONG/Association
	15 ( Restaurant dansant

	88( Autre (spécifiez) ____________________________________________________________


	Marques

(Montrez chaque fois l’échantillon du produit)
	15. Vendu actuellement

1: Allez à 18

0: allez à 16-17 puis passez a un autre produit 
	16. Raison pour lesquelles ils ne vendent pas maintenant 
1- Marge de profit trop petite

2- Ne peut le trouver pour le revendre           

3- Pas de demande des clients

4- Rupture de stock

5- Raison culturelle /religieuse

6-Investissement trop important

7. Autre -------------
	17. Veut le vendre 
Encerclez le choix et passez a un autre produit
	18. Prix de vente au client par unité de vente

Notez le prix réel dans l’espace attribué par unité de vente 
	19. Avez-vous eu une rupture de stock au cours des 4 dernières semaines 

	20. Date de péremption 

(Prenez une boîte au hasard pour voir la date d’expiration) 
	21. Le produit est-il visible dans le point de vente ?

- Par observation directe- 
	22. Quel est votre mode d’approvisionnement ?

1- L’agent PSI me livre

2- Je vais acheter directement chez PSI

3- Le grossiste me livre

4- Je vais acheter chez le grossiste

5- Une ONG me livre

6- Autre (……………)


	23. Les matériels promotionnels sont ils visibles ? 

1- Poster                             

2- Dépliant

3- Produit X en vente ICI  

4- Flyer

                        

	Kapòt Pantè 


	1 – Oui

0 – Non 
	1   2    3    4    5   6    

7 __________________
	1 – Oui

0 – Non 

99- NSP
	__________ / Paquet de quatre 
	1 – Oui

0 – Non 

99- NSP
	Date ----------

1– Oui

2–Non
	1 – Oui

0 – Non
	1      2       3       4       5       

6 _____________________
	1     2         3        4  

	Kapòt fanm Reyalite 
	1 – Oui

0 – Non 
	1   2    3    4    5   6  

7  __________________
	1 – Oui

0 – Non 

99- NSP
	__________/

Boîte de trois 
	1 – Oui

0 – Non 

99- NSP
	Date ----------

1–Oui

2 –Non
	1 – Oui

0 – Non
	1      2       3       4       5      

6 _____________________
	1     2         3          4


	AUTRES CONDOMS

	24. Quelles autres marques avez-vous en vente?  - Plusieurs réponses possibles - . Encerclez   les choix en fonction des produits et/ou écrivez  les noms.
	25. Prix de vente au client par unité de vente

Notez le prix réel en Gourdes dans l’espace attribué par unité de vente.
	26. Date de péremption 

(Prenez une boîte au hasard pour voir la date d’expiration)
	27. Le produit est-il visible dans le point de vente ?

- Par observation directe-
	24. Quelles autres marques avez-vous en vente? Plusieurs réponses possibles - . Encerclez

les choix  en fonction des produits et/ou écrivez les noms.
	25 Prix de vente au client par unité de vente

Notez le prix réel

 en Gourdes dans

 l’espace attribué

 par unité de vente.
	26. Date de péremption 

(Prenez une boîte au hasard pour voir la date d’expiration)
	27. Le produit est-il visible dans le point de vente ?

- Par observation directe-

	Condoms masculins
	Condoms féminins

	1- Rough Rider
	____G Paq de ___
	
	1 – Oui  / 0 – Non
	1- 
	____G Paq de ____
	
	1 – Oui  / 0 – Non

	2- Balam
	____G Paq de ___
	
	1 – Oui  / 0 – Non
	2-
	____G Paq de ____
	
	1 – Oui  / 0 – Non

	3- One hour 
	____G Paq de ___
	
	1 – Oui  / 0 – Non
	3-
	____G Paq de ____
	
	1 – Oui  / 0 – Non

	4- After night
	____G Paq de ___
	
	1 – Oui  / 0 – Non
	28. Remarques additionnelles : .....................................................................................................................................



	5- Prime
	____G Paq de ___
	
	1 – Oui  / 0 – Non
	

	6- Sans marque
	____G Paq de ___
	
	1 – Oui  / 0 – Non
	

	7. Autre _______    
	____G Paq de ___
	
	1 – Oui  / 0 – Non
	


Bureau de Recherche en Informatique et en Développement Economique et Social

(BRIDES)

ENQUETE MAP 2  VIH/MCH - PSI/HAITI – Février 2008
Fiche d’Audit : Points de ventes traditionnels et non traditionnels
0. Date de l’enquête:.....................................................  Heure de la visite : ……………………………..

1. Site 

1 ( Site urbain
2 ( Site rural
 

2. Région |__|   




 3. Département  .................................................
4. Commune /ville ........................................................  5. Village/Section :…………........................
6. Code de la SDE (Section d’Enumération) …………………………….………. 

Introduction: 



Bonjour Monsieur/Madame,


Je suis [Nom de l'Enquêteur]. Je viens de la part du BRIDES en vue de recueillir certaines informations. Soyez sans crainte, car les renseignements que vous allez fournir sont strictement confidentiels et ne seront utilisés qu’à des fins purement statistiques.


Avec tout le respect je vous dois, permettez-moi de vous expliquer pourquoi je me suis introduit chez vous et à quoi vont servir les informations que vous voudriez bien me fournir.


Le BRIDES réalise une enquête sur les points de vente susceptibles de vendre des produits  de PSI /Haïti en vue d'obtenir des informations pour évaluer la disponibilité de ces produits sur le territoire national:.


Qu'il me soit permis de solliciter votre précieuse coopération qui est presque nécessaire pour le succès de l'enquête.            
     
      

7. Veuillez noter le type de point de vente: (Choisir un seul)
	Point de vente Traditionnel
	Point de vente non Traditionnel

	1  ( Pharmacie
	6  ( Epicerie 

	2  ( Clinique / Centre de Santé/Disp 
	7  ( Mini Market

	3  ( Vendeur de médicament 
	8  ( Supermarché

	4  ( Vendeur ambulant
	9  ( Stand/boutique au marché

	5  ( Boutique / échoppe
	10( ONG/Association

	88 ( Autre (Spécifiez.) --------------------------------------------------_________________________________________


8. Nom du point de vente : ...........................................................................................

9. Localisation/adresse  du point de vente visité ……………………………….……..

10. Coordonnées GPS: (Reportez exactement ce que vous lisez du GPS) ?


a. Latitude: ..................................

b. Longitude: ...............................................


11. Pourriez-vous nous accorder un peu de votre temps ? 

1 ( Oui ( Continuez

2 ( Non ( Cherchez / allez à un autre point de vente
12. Etes-vous le propriétaire de ce point de vente ?
1 ( Oui

2 ( Non

13. Quelles sont les heures d’ouverture de votre boutique/bar/point de vente ….?



a. En semaine 
: Ouvre à   ...........................................  Ferme à  ........................................... 



b. Week-end 
: Ouvre à   ...........................................  Ferme à  ...........................................

	Marques

(Montrez chaque fois l’échantillon du produit)
	14. Vendu actuellement

1: Aller à 17

0: allez à 15-16 puis  et passer à un autre produit 
	15. Raisons pour lesquelles ils ne vendent pas maintenant.

1- Marge de profit trop petite

2- Ne peut le trouver pour le revendre           

3- Pas de demande des clients

4- Rupture de stock

5- Raison culturelle /religieuse

6-Investissement trop important

7. Autre -------------
	16. Veut le vendre 
Encerclez le choix et passer à un autre produit
	17. Prix de vente au client par unité de vente

Notez le prix réel en Gourdes dans l’espace attribué par unité de vente.
	18. Avez-vous eu une rupture de stock au cours des 4 dernières semaines / 2 dernières semaines* ? 
*2 semaines pour les contraceptifs Confiance et Pilplan
	19. Date de péremption 

(Prenez une boîte au hasard pour voir la date d’expiration)
	20. Le produit est-il visible dans le point de vente ?

- Par observation directe- 
	21. Quel est votre mode d’approvisionnement ?

1= L’agent PSI me livre

2= Je vais acheter directement chez PSI

3= Le grossiste me livre

4= Je vais acheter chez le grossiste

5= Une ONG me livre

6= Autre ------------
	22. Les matériels promotionnels sont ils visibles ? 

1- Poster                             

2- Dépliant

3- Produit X en vente ICI  

4- Flyer

                            

	( Encerclez les choix dans les  listes correspondantes aux questions. Précisez à chaque fois pour Autre.
	
	
	
	
	
	
	
	

	Kapòt Pantè


	1 – Oui

0 – Non 
	1   2    3    4    5   6    7

_________________
	1  Oui   

0  Non 

99- NSP
	_______ 

 Paquet de quatre 
	1  Oui     0  Non 

99- NSP
	Date ---------

1–Oui/ 2– Non
	1 – Oui

0 – Non
	1      2       3       4       5       6 

_________________
	1     2         3        4  

	Kapòt fanm Reyalite

	1 – Oui

0 – Non 
	1   2    3    4    5   6    7

_________________
	1 – Oui     0 Non 

99- NSP
	_______

Boîte de trois 
	1 – Oui     0 Non 

99- NSP
	Date ---------

1–Oui/ 2– Non
	1 – Oui

0 – Non
	1      2       3       4       5       6

_________________
	1     2         3          4

	La moustiquaire Serena
	1 – Oui

0 – Non 
	1   2    3    4    5   6    7

_________________
	1 – Oui     0 Non 

99- NSP
	______

La moustiquaire 
	1 – Oui     0 Non 

99- NSP
	Date ---------

1–Oui/ 2– Non
	1 – Oui

0 – Non
	1      2       3       4       5       6

_________________
	1     2         3          4

	La pilule Pilplan
	1 – Oui

0 – Non 
	1   2    3    4    5   6    7

_________________
	1 – Oui     0 Non 

99- NSP
	__________/

 Le paquet  
	1 – Oui     0 Non 

99- NSP
	Date ---------

1–Oui/ 2– Non
	1 – Oui

0 – Non
	1      2       3       4       5       6

_________________
	1     2         3          4

	L’injectable Confiance
	1 – Oui

0 – Non 
	1   2    3    4    5   6    7

___________________
	1 – Oui     0 Non 

99- NSP
	/ Boîte 
	1 – Oui     0 Non 

99- NSP
	Date ---------

1–Oui/ 2– Non
	1 – Oui

0 – Non
	1      2       3       4       5       6

_________________
	1     2         3          4        

	Vitamine Babyfer

	1 – Oui

0 – Non 
	1   2    3    4    5   6    7
	1 – Oui     0 Non 

99- NSP
	/ Boîte de 30
	1 – Oui   0 – Non

99- NSP 
	Date ---------

1–Oui/ 2– Non
	1 – Oui

0 – Non
	1      2       3       4       5       6                             _________________


	1     2         3          4

	Le SRO 
Sèl lavi

	1 – Oui

0 – Non 


	1   2    3    4    5   6    7
	1 – Oui   0 – Non

99- NSP 
	/ Sachet de 3
	1 – Oui   0 – Non

99- NSP 99- NSP 
	Date ---------

1–Oui/2– Non
	1 – Oui

0 – Non
	1      2       3       4       5       6

_________________
	1     2         3          4        


	Autres produits similaires

	23. Quelles autres marques avez-vous en vente?  - Plusieurs réponses possibles - . Encerclez   les choix en fonction des produits et/ou écrivez  les noms.
	24. Prix de vente au client par unité de vente

Notez le prix réel en Gourdes dans l’espace attribué par unité de vente.
	25. Date de péremption 

(Prenez une boîte au hasard pour voir la date d’expiration
	26. Le produit est-il visible dans le point de vente ?

- Par observation directe
	23. Quelles autres marques avez-vous en vente?  - Plusieurs réponses possibles - . Encerclez   les choix en fonction des produits et/ou écrivez les noms.
	24 Prix de vente au client par unité de vente

Notez le prix réel en Gourdes dans l’espace attribué par unité de vente.
	25. Date de péremption 

(Prenez une boîte au hasard pour voir la date d’expiration)
	26. Le produit est-il visible dans le point de vente ?

- Par observation directe

	Condoms masculins
	Pilule

	1- Rough Rider
	____G Paq de ____
	
	1 Oui  /  0  Non
	1- 
	_______G / unité
	
	1 Oui  /  0  Non

	2- Balam
	____G Paq de ____
	
	1 Oui  /  0  Non
	2-
	_______G / unité
	
	1 Oui  /  0  Non

	3- One hour 
	____G Paq de ____
	
	1 Oui  /  0  Non
	3
	_______G / unité
	
	1 Oui  /  0  Non

	4- After Night
	____G Paq de ____
	
	1 Oui  /  0  Non
	Injectable

	5- Prime
	____G Paq de ____
	
	1 Oui  /  0  Non
	1- 
	_______G / unité
	
	1 Oui  /  0  Non

	6- Sans marque
	____G Paq de ____
	
	1 Oui  /  0  Non
	2-
	_______G / unité
	
	1 Oui  /  0  Non

	7. Autre _______    
	____G Paq de ____
	
	1 Oui  /  0  Non
	3
	_______G / unité
	
	1 Oui  /  0  Non

	Condoms féminins
	Vitamine (Supplément alimentaire pour bébé)

	1- 
	____G Paq de ___
	
	1 Oui  /  0  Non
	1- 
	_______G / unité
	
	1 Oui  /  0  Non

	2-
	____G Paq de ___
	
	1 Oui  /  0  Non
	2-
	_______G / unité
	
	1 Oui  /  0  Non

	3
	____G Paq de ___
	
	1 Oui  /  0  Non
	3
	_______G / unité
	
	1 Oui  /  0  Non

	Moustiquaire
	SRO (Sérum de Réhydratation Orale)

	1-
	_______G / unité
	
	1 Oui  /  0  Non
	1- 
	_______G / unité
	
	1 Oui  /  0  Non

	2-
	_______G / unité
	
	1 Oui  /  0  Non
	2-
	_______G / unité
	
	1 Oui  /  0  Non

	3
	_______G / unité
	
	1 Oui  /  0  Non
	3
	_______G / unité
	
	1 Oui  /  0  Non


27. Remarques additionnelles : .......................................................................................................................................................................................................................................................... …………………

Note that a separate version of the questionnaire, with minor changes to the format and contents, has been used for the hotzone component of the study.

Annexe 5 : Table de % de LQAS
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