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Project Objectives

Options

A The core research objectives are to:

What is the size of the overall market for condoms in the DR?
What are the leading branded products?

What are the leading forms of distribution (retail/naatail)?

What are the key drivers, trends and future outlook in the market?

Point of sale audits, what condoms are on offer? How are they priced?
How are they sold and marketed?

Euromonitor International
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customized solution for the above questions
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following techniques:

Retalil store audits

Internal data/analysis collation & secondary research

Data validation via industry contacts

Transparency in sources, inputs and assumptions
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Euromonitor Methodology

Primary & Desk
Research

Coordination Process

Alignment Dialogue

Input from all stakeholders Research On going progress

Specify outputs and timeline Rep_ort and_re\_fiew
Share experience Adjust to findings

Validate Primary Researc

Trade interviews
Store audits

Secondary Researg

Synthesis

Validation Deliver
Contextualise

Share

Syndicated data
Trade association

Relationship
Feedback
Satisfaction
Maintain dialogue
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Primary research facts and figures

Multi-pronged approach to project deliverables

wAudited 35 stores in Santo Domingo

To wAudited 150 products, tracking over 30 Market sizes
RObUSt AUdIt product attributes

w25 interviews with relevant sources

Comprehenswe wManagementlevel interviews with NGOs, Distribution
|n’[e rVieWS retailers, clinics, wholesalers and more

wlInvolvement of key stakeholders
StakehOIder throughout the project

Engagement wOpen dialog with stakeholders Market Drivers

w Synthesized interviews, stakeholder
views, primary and secondary research

wForecasts built on stable foundation POS Data

Solid output
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Key findings
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