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Options

Â The core research objectives are to:

Â What is the size of the overall market for condoms in the DR?

Â What are the leading branded products?

Â What are the leading forms of distribution (retail/non-retail)?

Â What are the key drivers, trends and future outlook in the market?

Â Point of sale audits, what condoms are on offer? How are they priced? 
How are they sold and marketed?

Euromonitor International

Â 9ǳǊƻƳƻƴƛǘƻǊΩǎ ŎƻƴǎǳƭǘƛƴƎ ǘŜŀƳ ŀƭƛƎƴŜŘ ǿƛǘƘ hǇǘƛƻƴǎ ŀƴŘ t{L ǘƻ ŘŜǾŜƭƻǇ ŀ 
customized solution for the above questions

Â ¢ƘŜ ǇǊƻƧŜŎǘ ƳŜǘƘƻŘƻƭƻƎȅ ŦƻŎǳǎŜŘ ƻƴ 9ǳǊƻƳƻƴƛǘƻǊΩǎ ŜȄǇŜǊƛŜƴŎŜ ǳǘƛƭƛȊƛƴƎ ǘƘŜ 
following techniques:

Â Retail store audits

Â Internal data/analysis collation & secondary research

Â Data validation via industry contacts

Â Transparency in sources, inputs and assumptions

Project ObjectivesIntroduction
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Euromonitor MethodologyIntroduction

Primary Research
Trade interviews

Store audits

Secondary Research
Syndicated data

Trade associations
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Project flowIntroduction

35 outlets

150 products

25 interviews
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Align with 
Options
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Primary research facts and figuresIntroduction

ωAudited 35 stores in Santo Domingo

ωAudited 150 products, tracking over 30 
product attributes  

Robust Audit

ω25 interviews with relevant sources

ωManagement-level interviews with NGOs, 
retailers, clinics, wholesalers and more

Comprehensive 
Interviews

ωInvolvement of key stakeholders 
throughout the project

ωOpen dialog with stakeholders

Stakeholder 
Engagement

ωSynthesized interviews, stakeholder 
views, primary and secondary research

ωForecasts built on stable foundation
Solid output

Multi-pronged approach to project deliverables

Market sizes

Distribution

Market Drivers

POS Data
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Key findings


